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INTRODUCTION

The changing reality compels participants in social communication to devote increasing
attention to values. It is now undeniable that not only at the level of individual states and
societies but also on a global scale, values serve as points of attraction and lines of fracture,
determining societal differentiation and the formation of groups and collectives. The marking
and influence of values become particularly evident in media texts, which set the agenda
for public discussions. The discursive field encompasses issues of both a socio-political
nature and those pertaining to private life (themes such as family and marriage, child-rear-
ing, gender relations, etc.). The latter, when brought into the focus of media attention and
becoming subjects of discussion among a wide range of internet users, transition from the
realm of personal life into public social space. Moreover, a significant portion of global
online communication now occurs within personal blogs: “For the first time in history,
netizens can ubiquitously post and voraciously consume information about each other and
actively explore hidden or new social connections” (Guo et al., 2020). Blogging content,
on the one hand, is shaped by the values established within society, and on the other hand,
it shapes the values of the present and future. This dual role underscores the relevance of
research focused on the axiological dimension of blogging narratives.

The emergence of blogs as a technological platform and as a new form of content
marked a sharp break with the previous history of communication, its outcomes, and the
monopoly of professional communicators. “Blogs are transforming into hybrid platforms
where professional content creators and amateurs coexist, shaping the future of online
discourse”, argue communication scholars (Zhao & Thompson, 2023, p. 34). The ability
for visitors to write their own comments, thereby creating a virtual community united
around a common theme, coincided with a decline in interest in traditional media con-
tent, allowing blogs to attract a new audience. Mary Garden identified a dilemma in this,
explaining the term itself:

“Existing definitions can be divided into two broad categories based on a technical
or a normative-functional perspective. The former characterizes blogs based on technical
capabilities and digital design, while the latter describes blogs as communication genres
with certain themes and purposes” (Garden, 2012, p. 487).

Their specificity is most evident in the following characteristics: format (frequent
updates displayed in reverse chronological order); genre (the simplest being diary-like
content); and purpose (some provide insight into an individual’s world and daily life, while
others offer personal opinions and commentary on socio-political events).

Simplicity is the key to the success of the blogosphere. Rebecca Blood was the first
to identify three primary models of blogs: the filter, the personal diary, and the notebook.
Narrative is most often presented in textual form, with photographs, videos, and audio
recordings serving to elaborate and attract attention. This is precisely why we distinguish
specialized blogs for all three methods of organizing messages: photoblogs, videoblogs, and
audio-blogs. Media researchers predict a significant future for them: “In the era of instant
social media updates, blogs continue to provide detailed analysis and personal narratives,
deepening public understanding” (Martinez & Patel, 2022, p. 45). Interest in blogs in Serbia
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increases during periods of political crisis, but scholars generally believe the development of
blogging in the country is still in its nascent stages: “Our blogosphere is still in its infancy,
making blogs important from the standpoint of personal stories and creative work” (Vuli¢
& Pavlovi¢, 2010, p. 118).

Within the framework of our study, the research focus is on women’s blogs that address
the theme of family. A second imposed limitation is age-related: the sample includes blogs
by young women, typically those who have already started family life and have children, cf.
typical references to the youth of the bloggers in their social media channel descriptions: “We
write from our experience as a young family, but we are also read by many older families,
so it turns out our blog and channel is one big notebook” (7282 subscribers, https://dzen.
ru/polzablog.ru) (AA). It is logical that this very category - young women with children -
most frequently engages with family themes, almost entirely moving away from covering
individual interests. The third research factor in this work is a Russian-Serbian comparative
aspect, driven by the authors” scholarly interests: according to the hypothesis, personal
womens blogs in the Russian and Serbian blogospheres, where family themes serve as the
organizing canter, are characterized by significant similarity due to a common Slavic cultural
foundation, and simultaneously due to the high permeability of internet communication in
the context of globalization and worldwide unification processes, as the technical capabilities
of internet platforms predetermine the mechanisms of user interaction.

Research into blogs, including women’s blogs, is actively entering the field of contem-
porary global science in disciplines such as medicine, sociology, psychology, linguistics,
and others, cf. the works of Helen Ringrow (“This article will explore how metaphors of
motherhood are used by contemporary female bloggers who are affiliated with certain
faith groups”) (Ringrow, 2020), of Gina Masullo Chen (“...women with a strong need to
self-disclose information about themselves are more likely than other women to say they
blog to express their own voice in the blogosphere, compared with blogging to connect
with other people or to gain influence in the blogosphere”) (Chen, 2012), of Sultan Ozkan
Sat, Sengiil Yaman Sozbir (This study revealed that the use of mobile applications and
blogs is common among pregnant women. The use of mobile applications and blogs both
enhance a woman’s adaptation to pregnancy but in different ways) (Sat & Sézbir, 2018) etc.

Russian media discourse is traditionally examined through an axiological lens, as the
media are intended to discuss broad societal issues, among which support for traditional
family values is a prominent and state-prioritized topic. Within these value priorities, the
creation of a comfortable psychological climate within the family, essential for raising
children, is emphasized. In his Address to the Federal Assembly, President of the Russian
Federation V.V. Putin noted:

“The values of love, mutual support, and trust are passed down in the family from
generation to generation, just like culture, traditions, history, and moral foundations.
And of course, the main purpose of the family is the birth of children, the continuation
of the human race, raising children, and thus the continuation of our entire multinational
people” (The President’s Message..., 2024).

Researchers of Russian media discourse also speak of the particular value of the
family atmosphere; for instance, scholars from Nizhny Novgorod established that while
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“in the Soviet period, the humanitarian agenda in the media paid significant atten-
tion to the issue of pregnancy termination and its negative consequences”, “in contempo-
rary periodicals, the focus shifts towards covering the psychological climate within the
family and methods for resolving family problems, promoting responsible parenthood”

(Avtayeva & Savinova, 2022, p. 153).

The sociological perspective of this study is motivated, firstly, by the relevance of
examining the attitudes of contemporary youth towards family and family values; and
secondly, by the active engagement of young people in information consumption, primarily
through social networks and messaging applications.

Subsequently, the article employs content analysis of popular Russian and Serbian
women’s blogs, whose authors write about their family life, to identify the values in family
relationships marked by female bloggers. We proceed from the thesis that a blogger’s choice
of subject matter is determined by their ethno-cultural and mental priorities, and the key
themes of bloggers” narratives should be interpreted as axiological markers.

The study found that on social networks, the largest number of subscribers choose
the format of thematic communities, as these are maintained, in our observation, at a
more professional level than personal blogs (for example, on the Russian social network
VKontakte, see communities such as Wise Parents. Family. Children — 1.7 million subscribers,
Modern Mom - 1.6 million subscribers, etc.). However, the focus of this research remains
on personal blogs.

The study of personal blogging narratives, which provide access to “lived” experi-
ence and latent meanings, employs a phenomenological approach. While communities
institutionalize parenthood, transforming it into a set of best practices and aligning it
with a complex of recognized issues addressed by public institutions (community content
is organized universally to cater to mass appeal, leading to generalization or the erasure
of contradictions and complexities), personal blogs, conversely, serve as a field for reflect-
ing private experience. A blogger chronicling their family life documents not truths, but
immediate interests. It is within this “raw” material that themes emerge which are absent
from the aggregated feeds of communities.

Whereas thematic communities are a product of “reduced reduction” (their content
is an interpreted reality, filtered through the prism of expert knowledge, social norms,
commercial interests, and the policies of the community owners), personal blogs, in con-
trast, remain maximally close to the phenomena of family and parental experience “as it
is”. The blog researcher can observe how family routines, motherhood, and fatherhood are
experienced in their immediate givenness.

The discourse analysis method employed in this work relies on distinguishing between
authentic and constructed discourses as sources of dissimilar information and different
strategies for selecting statement topics. Community discourse is, in essence, an “official
narrative” about the modern family, predetermined by goals of audience engagement,
monetization, alignment with trends, or state family policy. It is typically moderated and
channelled towards predefined themes, stripping texts of spontaneity. The discourse of
personal blogs is largely informal and authentic; it may not conform to the positive and
successful image of the “ideal family” promoted by communities. Furthermore, aggregated
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community statistics offer less visibility into the “weighted significance” of various thematic
categories relevant during specific time periods.

Thus, while thematic communities are a powerful tool for shaping public opinion
and reflect the dominant discourse, it is personal blogs that serve as a unique source for
studying real practices, unbiased opinions, and latent social processes within the realm of
family and parenthood. Their analysis allows one to hear not the voice of the “institution’,
but the voice of the individual, which is crucial for a deep understanding of the modern
family as a living, dynamic, and often contradictory system.

THE VALUE PROFILE OF FAMILY-THEMED
FEMALE BLOGS IN RUSSIAN ONLINE DISCOURSE
(A CASE STUDY OF DZEN AND VKONTAKTE)

The research material from the Russian-language internet segment consisted of
family-themed content from female blogs hosted on the social network VKontakte and the
platform Dzen. The selection of these media resources was driven by:

- Their popularity among Russian users (in 2024, VKontaktes reach was 90.1 million
people, or 74% of the population; Dzen’s reach was 80.3 million, or 66% (Lukyanova, 2024));

— Their accessibility to Russian internet users due to restricted access to other plat-
forms since 2021 for geopolitical reasons;

— Their differences regarding the predominant type of content: while the social net-
work VKontakte is significantly oriented towards video formats, the Dzen platform features
text-based content much more frequently.

The study employed procedures of qualitative and quantitative content analysis.

At the first stage, materials on VKontakte were selected via search queries using the
keywords “semya” (family), “semejny;j” (familial), “mama” (mom). On the Dzen platform, we
utilized the thematic catalogue, which includes a dedicated “Family” topic (encompassing
sections such as “Pregnancy’, “Dating”, “Acquaintances’, “Family Values and Traditions”,
“Marriage”, “Children”, “Romance’, “Relationships and Love”, “It’s a Family Thing”). For
instance, Dzen platform statistics indicate that the “Family” topic interests 4.29 million
users; among accounts with posts related to this topic, the platform records 3235 top authors.

The initial sample included 4 types of blogs whose titles or thematic descriptions
used these keywords:

- Communities that address the topic of family;

- Blogs of married couples where husband and wife post content about everyday life;

- Male blogs about family;

- Female blogs about family.

At the second stage, only personal female blogs, where female authorship is unques-
tionable, were selected.

The selection of female blogs for the study is motivated by the view of women’s
traditional role in the Russian family as the “keepers of the hearth” and the recognition of
influencers’ role in shaping Russians’ value perceptions about various aspects of life. As
researchers note, “women are expected to produce texts about self-care, diets, makeup,
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cooking, outfits, relationships with men, and child-rearing. Essentially, it is difficult to
imagine what else could be expected from ‘the fairer sex’ And, in most cases, women meet
these expectations” (Konyukova, 2018, p. 131). This research is one stage in studying the
value-based meanings represented in the Russian blogosphere.

At the third stage, through qualitative content analysis procedures, the texts of per-
sonal female blogs were examined: the format, genres, and content of entries or videos
were analyzed, and thematic and linguistic markers of the value orientations of women
maintaining personal blogs about family were identified.

The analysis of 36 female blogs on family themes with a total of over 500 thousand
subscribers on VKontakte revealed that the primary format of the presented content is
reels-short videos. Extended written texts addressing any particular acute issue of public
resonance are not typical for the blogs under study. Most often, the entries are accounts of
some everyday event or minor problem and are limited to a few lines beneath a photograph
or trivial philosophical maxims.

The content of the videos can be typologized as follows:

- Children’s content: bloggers’ children singing, dancing, drawing, demonstrating
beautiful/fashionable clothing, playing with animals, getting into funny situations, cooking
alone or with mom/dad, walking, unboxing gifts, including for promotional purposes;

— Adult content: husband and wife in everyday situations: cooking, cleaning, arguing,
reconciling after an argument, walking, dancing, and fooling around;

- Mixed content: children and parents, optionally grandparents, as well as pets walk-
ing, playing, celebrating birthdays, etc.;

— Other people: typically humorous videos.

It should be noted that one of the trends in contemporary family-themed reels
involves the production of humorous videos, including family pranks. Blogs containing
useful practical information include those focused on cooking, sewing, and home repair.
One type of female family blog combines the family theme with the mother’s work related
to sales. The primary content of such blogs is dedicated to selling cosmetics, children’s
footwear, pet supplies, etc., and to advertising marketplaces and various brands. A typical
post constitutes an advertisement with native elements. The analysis of such female blogs
leads to the conclusion that key concepts like “mom” and “family” in the blog’s name, and
information about children and a husband in the “detailed information” section, serve as
criteria that foster trust in the author.

Markers of the value orientations of women who maintain personal blogs about
family are evident in their choice of content themes. Primarily, blogs differ in their man-
ner of displaying the family’s lifestyle. Some lean towards a “glossy” aesthetic, showcasing
significant affluence, beautiful clothing, expensive travels, and professionally edited fam-
ily photographs. Others predominantly represent a simple lifestyle: depicting ordinary,
sometimes cluttered apartments; children and parents dressed in inexpensive clothing;
and mothers without makeup or styled hair. It is noteworthy that in the analyzed blogs,
the second variant predominates, with occasional elements of “gloss”, for example, in pho-
tographs taken on holidays.

The themes of female family blogs are primarily related to children: they should be
healthy, happy, and safe. Simultaneously, the blogger-moms themselves actively discuss
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with their subscribers the issues of anxiety that plague mothers and express a desire for
rest. Relationships with the husband rank second: cheerful and trusting (with many staged
humorous videos, including those with conflict situations), allowing for shared childcare
and spending considerable time together with the children.

Thus, the content of female family blogs on VKontakte, consisting mainly of pho-
tographs and videos with brief captions, unites themes that represent specific life values
related to family, namely: the value of (1) a child’s carefree existence, health, and safety, and
the fact of worrying about them as a value; (2) open, trusting relationships with a husband,
the possibility of sharing childcare with him, and spending time together, whether traveling
or simply walking around the city; (3) the opportunity for the woman herself to rest, spend
time on herself, and avoid anxiety, though not to the detriment of the child (children in
videos and photos are usually with mom and/or dad, other relatives, friends, or animals).

Overall, the established practice on social media of bloggers openly demonstrating
their lives, particularly aspects pertaining to the private sphere traditionally concealed from
outsiders, represents the value of contemporary communication, which researchers term
“new sincerity” (Kaminskaya, 2024; Leontyeva & Shchetinina, 2022; Leontyeva & Atlagi¢,
2024; Issers & Gerasimova, 2024 et al.). On the one hand, “new sincerity” constitutes “com-
munication technologies aimed at attracting the attention of others in public space through
the candour of self-expression” (Issers & Gerasimova, 2024, pp. 32-33). On the other hand,
“posts of this kind demonstrate high audience engagement, garnering thousands of views,
likes, and hundreds of responses in which readers express both scepticism and sympathy
for the author, offer advice, and share their own experiences” (Kaminskaya, 2024, p. 53),
which attests to the axiological significance of “new sincerity”.

The sample of materials on the Dzen platform comprises 36 personal blogs authored
by young women (Russian-speaking, residing in various cities across Russia or abroad),
with subscriber counts ranging from 400 to 400,000. Subsequently, the 10 most recent
posts from the “Articles” genre were analyzed from each blog to identify the specifics of
their textual content (as opposed to video content). The content of female blogs on the
Dzen platform is notable for its significant genre diversity, which is currently undergoing
active development, transformation, and adaptation to the platform’s features. Among the
non-standard, unique genres (at least at the level of amateur experiments) in women’s blogs
are short stories and comics; however, these were excluded from our sample due to sub-
stantial differences in their purpose, style, and thematic specifics. The research is focused
exclusively on the lifestyle narrative format.

The study encompassed 36 blogs currently maintained by women on the Dzen
platform, of which 17 blogs have between 400 and 10,000 subscribers, and 19 blogs have
between 10,000 and 400,000 subscribers (Graph 1).

Author profiles typically lack sociographic details; however, all bloggers are women
of reproductive age (27-45 years old, with the vast majority having children). Interestingly,
authors of blogs with the highest number of subscribers more frequently are women with
established hobbies, to which they dedicate numerous posts alongside stories about family
life (e.g., baking, cooking, fashion, nail art services, animal rescue, volunteering, crafting
with natural materials, book reviews, etc.). Furthermore, their families are characterized
by a somewhat higher material prosperity, and the women themselves are noticeably more

1432



Socioloski pregled | Sociological Review, vol. LIX (2025), no. 4, pp. 1426-1455

inclined to describe their feelings, emotions, and personal experiences, even demonstrating
vulnerability. In contrast, bloggers with fewer subscribers tend to be emotionally restrained,
often dry in their narration, avoiding the expression of feelings and public exposure of
their inner experiences.

Women in blogs with a lifestyle narrative most often exhibit an asymmetrically broad
distribution of topics. That is to say, on the one hand, a single post can be lengthy and narrate
a wide array of events and impressions. On the other hand, posts that follow one another
are most often diverse (it is rare to observe an unbalanced thematic skew towards a single
subject, predominantly in favour of children or household management).

The analysis of 360 posts (36 blogs, 10 posts each) from Russian-language blogs
by young, predominantly married women on the Dzen platform revealed key recurring
themes. These themes are classified as core values based on their high frequency as subjects
of thematic choice by the authors for their social media publications.

The values demonstrating the highest frequency of mention (appearing in more than
10 out of the 36 blogs) are as follows: children, their leisure, and achievements (33 blogs),
joint family travel, outings, and recreation (27 blogs), joint family celebrations (24 blogs),
household management: specifically, preserves, construction, and home improvement (20
blogs), frugal purchases, with discussions of financial literacy and planning (18 blogs), healthy
lifestyle (16 blogs), children’s education (13 blogs), partnership relationships: marital idyll,
divorces (12 blogs), trust-based relationships with children: heart-to-heart conversations
(11 blogs), health status of family members (10 blogs).

The following topics were found to be significantly less prevalent in women’s blogs:
“unboxing” purchases from Ozon, Wildberries, Lamoda (8); the bloggers’ relationships
with the older generation (their own parents), involving respect, care, and remembrance
of the deceased (6); visits from relatives (4); engaging in joint sports activities (4); the
family’s material prosperity (4); family friends (3); and state-led family support initiatives
(mortgages, benefits, recognition of bloggers’ contributions to promoting the institution
of the family) (3).

These will be depicted in the following diagram, arranged in descending order of
frequency (Graph 2). Interestingly, the prevalent thematic focus of the blogs varies de-
pending on the size of their audience. Therefore, the diagram presents weighted values
for two conventionally defined categories of women’s blogs: those with fewer than 10,000
subscribers and those with more than 10,000 subscribers.

The following topics were found to be equally popular across the analyzed blogs: chil-
dren, travel, holidays, frugal purchases, “unboxing”, and caring for parents. Differences in
the value design of women’s blogs with varying audience reach became distinctly apparent,
particularly regarding such values as household management, healthy lifestyle, children’s
education, male-female partnership relationships, trust-based relationships with children,
health status of family members, and material prosperity. In all these cases, bloggers with
larger audiences showed a clear preference for these values.

It should be noted that values are conventionally classified according to various fea-
tures: vital (health, life), material (home, food, clothing), and spiritual/ethical (knowledge,
creativity, goodness, honour, dignity); social (friendship, community, sobornost [spiritual
community], group well-being) and personal (self-realization, happiness, beauty); final, or
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ontological/fundamental (love, health, freedom), instrumental (honesty, diligence, mobility),
and derivative - those which serve as signs of other values (a gift as a sign of love, joint travels
and holidays as signs of closeness). Among the presented themes that become the subject of
female bloggers’ statements, there are some that, at first glance, seem impossible to assign to
any of these value types, particularly “unboxing” This new genre of online texts is a marker
of an era characterized by technologies of publicness. Its presence among values is due to
the signifying nature of this communicative form: “unboxing” belongs to the category of
derivative values and acts as a signal of another value characterizing the modern era — the
value of recognition. This is because the very popularity of the “unboxing” genre has led
bloggers to choose this tool for attracting and retaining an audience of subscribers within
a “culture of silent observation”, where internet users surveil one another.

The values with the least axiological potential in the blogs of young women on the
Dzen platform are “family friends” and “state initiatives in the sphere of family support”

VALUES IN SERBIAN WOMEN’S
BLOGS: SOME OBSERVATIONS

Interest in personal blogging is a global trend, with content ranging from socio-po-
litical to purely personal. For instance, Serbia has witnessed a growth in the number of
citizen bloggers since 2006, their count exceeding 50,000, and by the beginning of 2025,
the number of bloggers surpassed half a million (approximately one in every 13 Serbian
residents). It is noteworthy that while the use of social media for political discourse is in-
creasing globally, in Serbia, content related to fashion, cosmetics, cooking, health, tourism,
and entertainment continues to garner greater attention.

Analyzing the content of the list of the most popular bloggers in Serbia for 2024
and 2025, we noticed the dominance of topics from entertainment (15.5%), promotion of
fashion trends (12.8%) and tourist destinations (11.3%), but also that the top of interest are
advice from gastronomy, especially local cuisine (10.4%), instructions on treatment and
health (9.2%) and the best purchases for less money (7.6%) or astrological forecasts (6.3%).
Mass is not a measure of quality, but the fact that glamour, luxury and consumption are
in the foreground indicates the high standard of bloggers to tell their story. For example,
when Marija Mi¢anovi¢ writes with special charm on the blog “Lete laste” about the fame
of red lipstick or checkered patterns, she presents a short course in the history of art and
fashion, illustrated with stylized photographs that you will hardly find elsewhere. Or, by
reading astrological advice on the blog “Cat’s astrology” by Katarina Vukomanovi¢, we will
combine beautiful literature and history with stories about “soul mates” who we will meet
when “Venus is in Gemini, Taurus or Aries” (Graph 3).

In this paper, we analyzed 120 blogs from the Social Serbia 2023 research database
(Graph 4), using only the content of female blog owners as a sample. Family also ranks
high on the creative agenda (8.4%), and the percentage of bloggers who write about young
mothers, or babies and parenting experiences (4.1%) is not negligible. This shows us that
a new generation of bloggers is entering the media scene, who analytically promote views
on relevant topics with a strong stance, promptness and uncompromisingness. A novelty is
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the appearance of blogs about sustainability and environmental protection (3.6%), which is
associated with the announcement of lithium exploitation, but also with the increasing pol-
lution of the atmosphere. We were also surprised by the activism of young girls from villages
who are engaged in farming and animal husbandry, promoting a return to abandoned rural
properties and the production of naturally healthy food (4.8%). In our research, bloggers also
dealt with professional topics, such as digital marketing, new technologies, sports, and the like,
although the fact is that there is no precise record of blogs in the country for their grouping.

In Serbian practice, fashion bloggers play a particularly significant role, as they are
among the highest-paid, most popular, and successful influencers. Designer Tamara Kalini¢
(“Glamour and Shine”) from Novi Sad has remained at the pinnacle of popularity for many
years and holds the 21st position on the list of influential personalities in the United Kingdom.
The fashion blog “Zorannah’s Fashion Corner” by Zorana Jovanovi¢ has maintained a leading
position in the Serbian blogosphere for years. Marija ZeZelj, known not only for her musical
tracks but also for her primary blogging activities, achieves success on podiums. Belgrade
native Mia KneZevi¢ is a fashion blogger whose advice is followed by readers worldwide. Dunja
Jovani¢ (“The Dreamer”), blogging under the pseudonym “imafashinbabe’, also remains at
the top, sharing insights from the world of fashion and youth life. Jovana Jelisav¢i¢ (“Jovana’s
Adventures”) and Ana Dordevi¢ (“Fashion Paradise”) document their travel chronicles across
the globe. Across various social media platforms, these women boast over a million subscrib-
ers; interestingly, they have achieved success in London, New York, Milan, Zurich, Paris, and
other major metropolitan areas. While the list changes annually, it is important to note that
from the perspective of network society, these individuals function as communication hubs,
connecting millions of followers with a powerful public voice.

Communication practices in the digital perspective aim at the social integration of
all categories and groups, with female bloggers playing a substantial role in this process.
For instance, in the villages around Pancevo, the project “Bloggers from the Village” was
launched to enhance the quality of life in rural areas. The project is implemented by the
Association for Sustainable Development of Panc¢evo and funded by the Ministry of Labour,
Veterans, and Social Affairs of the Republic of Serbia. Among approximately one hundred
participants was Emina Radevska, a housewife and blogger from Kacarevo. While her
subscriber count is not as high as that of her predecessors, the lives of these women have
been radically transformed, as their social circles have become considerably broader and
more substantial. Instead of local recognition, they have gained the opportunity to achieve
fame in the global village. Borin Do, a village at the foot of Mount Visoka Cuka in the
municipality of Vlasotince, would most likely have been forgotten had Aleksandra Didi¢
not written about it in her blog. Stories of quietly dying villages, people leaving in search
of a better life, and landscapes of pristine nature evoke nostalgic memories but also revive
broken social ties that once connected these places.

Our research has shown that the “myth” of the revolutionary impact of citizens’ com-
municative activities on public opinion through the blogosphere in Serbia lacks empirical
confirmation, particularly in the realm of political communication. Our work has shown
that blogs play a significant role in filling in topics that are under the radar of the mainstream
media, but that very few (1.4%) dealing with politics. The empty semantic field seems to be
left to the state, which was previously used by the Serbian government, which effectively
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drew attention to certain problems that were little discussed by the general public through
a blog about social inclusion in various areas of social life. However, it is vividly evident in
the domains of tourism, gastronomy, fashion, new technologies, sports, and entertainment.

Popular blogs are increasingly becoming a kind of niche tool aimed at organizing
communities of like-minded individuals. For our work, it is important to emphasize that
the analyzed practices on blogs are significantly more social than practices on all tradition-
al media, with the number of participants constantly changing and increasing thanks to
openness. The degree of sociability increases thanks to blogs, and the community becomes
more critically aware and developed. At the same time, it is impossible to ignore the fact
that the number of users of Serbian blog content (unlike the aforementioned high subscrib-
er counts of Russian female bloggers) is measured in dozens, hundreds, or, more rarely,
tens of thousands - with the exception of influencers, examples of whose activities were
presented above. Nevertheless, women’s blogs, including those focused on family themes,
appear to be a promising sociological object of study from the perspective of transmitting
the values of Serbian society.

CONCLUSION

Thus, in the present study, we adhered to the key principles of phenomenology.
This method involves turning to instances of pure, unprejudiced experience, “pre-critical
analysis”, and blogger narratives capture precisely such a perception of values by everyday
consciousness — uncritical and not subjected to deliberate reflection.

The phenomenological approach to the study of women’s personal blogs about the
family has revealed their specificity in terms of narrative intentionality: whereas in online
communities intentionality is collective and externally imposed, in personal blogs we observe
the unique intentionality of the author themselves, the discreteness of their perception of
immediate reality. For instance, the consciousness of female bloggers, “captured” in language
(in text), focuses on meanings that seldom become the subject of broad public discussion, as
they do not constitute acute social problems, yet are nevertheless valued: trusting relation-
ships with a child (moments of sincerity are recorded), experiences, a “sense of family” (it is
in personal blogs that moments of tenderness, love, and the perception of family well-being
as beauty are often described and captured in videos and “reels”), memory of past family
generations (recollections of parents, re-living childhood impressions, acknowledging one’s
resemblance to parents, etc.). When ranking values by quantitative criteria (frequency of
actualization), these meanings are relegated to the periphery; however, they constitute the
very specificity of personal blogger narratives.

The value system identified through blog analysis is not a system of ethical ideals; it
does not meet expectations regarding the diagnosis of the true significance and urgency
of social problems. Analyzing blog intentionality reveals not how the family should be (the
norm), but how it is in the act of immediate experience by a specific individual. Therefore,
the structure of a blog’s axiological components derives not from theoretical value systems,
but from the blogger’s sociographic parameters (age, education, social experience), their
awareness of their mission as a blogger, their emotional states, their assessment of a topic’s
popularity, their level of focus on the commercial effect of blogging, and other factors.
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A personal blog is not a monologue. It is an act of communication directed at others,
introducing a kind of “collectivity of experiences” into the personal narrative, as the subject
of statements becomes an object of public commentary - not always benevolent, but always
influencing the author. The personal experience of one individual resonates with hundreds
of others, forming a common field of understanding or provoking the intensification of
contradictions.

Thus, from a phenomenological standpoint, a personal blog is an act of describing
pure experience from a first-person perspective. It is a digital diary of consciousness di-
rected at the phenomenon of the family. In light of the above, personal blogs are considered
an ideal phenomenological object: they accumulate a living, spontaneous, and authentic
flow of experiences.

However, the communicative phenomenon of personal blogs imposes a filter of
publicness onto these structures of experience, thereby transforming and adapting them
for presentation to a broad audience.

Overall, blog content possesses its own distinct characteristics when compared to the
media agenda. For instance, mainstream media (newspapers, magazines), thematic groups
on various internet platforms (dzen.ru, etc.), and messengers (Telegram, etc.) typically dis-
cuss pressing current issues and raise critical topics for debate, such as abortion, housing
affordability for young families, and others. In contrast, personal blogs scarcely address
these societal matters. This omission, in our view, is explained by the different purpose of
the blogger environment and its unique communication mechanisms.

Personal female blogger narratives exhibit a number of properties that define their
style, content, and communicative tone:

1. The prominence of the personal and the weakened public background: As the blog
is individual, public issues are deemed inappropriate; they would feel alien to readers. The
blogger strives primarily for self-expression and most often distances themselves from
societal problems.

2. An orientation towards positive (sometimes humorous, particularly in video
formats) themes and the demonstration of well-being: Blog authors typically do not see
creating intellectual content as their goal, are not prepared to discuss the public agenda
or engage in extended dialogue (a prevalence of emotional content over argumentative is
characteristic), and wish to avoid negative reader reactions. On the contrary, bloggers tend
to showcase almost exclusively their family’s well-being. The content of women’s blogs often
consists of stories of children’s “small successes” and descriptions of their daily activities.

3. A confidential tone: The personal narrative involves creating a specific atmosphere
and tone for communicating with readers, which becomes key to attracting and expanding
the audience. It is no coincidence that when explaining their reasons for starting a blog,
authors most frequently cite expectations such as: “to share my experience and emotions’,
“to receive support from readers’, “to motivate readers” (e.g., see linguistic markers of sim-
plicity [“without pathos”] and a focus on positivity [“just a good mood”] in the channel’s
self-description: “A Simple Family from the Republic of Bashkortostan. Family life without
Pathos and Pretension. Construction. Renovation. Recipes and Just a Good Mood” The
Borisov Family VLOG (8735 subscribers) https://dzen.ru/alvina).
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These features of blogger narratives influence how values are presented on social
networks and messengers:

— Values typically are not explicitly named in the blog.

— Values are not declarative; they are present implicitly within the blogger’s narrative.

— Values in women’s blogs about the family are predominantly concentrated around
the theme of “Children”.

- Each social network, messenger, or other platform type is specific in its preferred
post format, and the content type influences the selection of axiological concepts (for
example, textual content is significantly more suitable for transmitting values in general,
and traditional ones in particular, as the written form of speech, with its constitutive char-
acteristics, forces the blogger to undergo a stage of reflection and produce a text which, in
its structure, usually contains signs of intellectual processing, genre rationalization, and
the results of reasoning).

The frequency with which a blogger chooses a particular topic for posts (articles,
entries) and videos can be considered an indicator of their value orientations. On this basis,
ranked lists of values for specific social networks in Russia and Serbia were compiled for
this article.

Naturally, the key themes of blogs serve as a relative, not absolute, axiological indi-
cator, as the choice is influenced by various factors: commercial motivation, the desire to
expand audience reach, the non-identity of transmitted values with true ones (the degree
of a blogger’s sincerity cannot be reliably established), etc. Despite these limitations, ana-
lyzing the frequency of thematic choice remains a powerful tool for the indirect diagnosis
of bloggers’ value orientations, providing researchers with valuable data for identifying
collective value trends.
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YBOJI

CTBapHOCT Koja ce Meba Tepa Y4eCHUKe Y IPYLUITBEHOj KOMYHMKAIUjI fIa BUIIe
naxme nocsehyjy BpennoctuMa. Cajia je HEOCIIOPHO Jia BPEJHOCTH, HE CaMO Ha HUBOY
TOjeIMHAYHNX Ap>KaBa I ApyITaBa Beh 1 Ha I7T08aTHOM HIBOY, CITy»e Kao Tauke MpYBJIa-
Jera I IMHMje pasfopa, ogpedyjyhu gpymreeny gudepeniyjanujy u popmuparme rpyma
u KonektuBa. O3HavyaBame U YTHUIAj BPEFHOCTY ITOCTaje HAPOUUTO BUI/BUB Y MEIUjCKUM
TEKCTOBMMA, Koju1 ofipelyjy areHny 3a jaBHu AycKypc. [JcKyp3uBHO To/be 0dyXBaTa IIMTama
KaKo JPYIITBEHO-IOMUTUYKe IPUPOJie, TAKO U OHA KOja Ce OfJHOCe Ha IIPUBATHY XXVMBOT
(TeMe Kao IITO Cy HOpopauIa 1 dpak, BacuTaBame felle, ofHocy nsmeby ponosa utp.). Ta
IpyTa IUTama, Kajla ce cTaBe y GOKyC MeAMjcKe MaXKibe 1 II0CTaHy MpeAMeTI AUCKYyCHje
Mehy BermkuM dpojeM MHTEepHeT KOPMCHNUKA, ITpeia3e U3 CBeTa JIMYHOT KMBOTA Y jaBHM
ApymTBeHy mpoctop. OcuM Tora, 3HauajaH Jieo IModanHe KOMYHUKAI[je Ha MIHTEPHETY
cajia ce ofiBMja y OKBUPY TMYHUX OI0roBa: ,[IpBU Iy T y MCTOPYjU KOPUCHNIY HTEpHETa
(netizens) MOTY CBEIIPUCYTHO 08jaB/bUBATI U MPOX/PIbMBO KOH3YyMUpaT MHPOpMaLuje
jeIHU O IpyTUMa ¥ aKTYBHO UCTPa)KMBATY CKPUBEHe MM HOBe ApyIITBeHe Bese“ (Guo et
al., 2020). Capprxaj He OONIMKYjy BPeFHOCTH KOje CY YCIIOCTaB/beHe Y APYLITBY, OH 0O/u-
Kyje capanime u dymyhe BpegrocTi. OBa BOjHA y/IOTra HaIJIalllaBa 3Ha4yaj MCTPaKMBamba
yCMepeHMX Ha aKCHMOIOIIKY AVMEH3M)y SIorepCcKIX HapaTuBa.

ITojaBa dnoroBa Kao TexXHOJIOMIKe ITaT(OpMe 1 HOBOT 0/IMKa cafipKaja O3HAUNMIIA je
jacaH packup ca IpeTXOHOM MCTOPMjOM KOMYHUKaIYje, ’eHVM MICXOAVIMa I MOHOIIOIOM
npodecnoHaTHNX KOMYHUKATOPA. ,,biiorou ce Tpancdopmuiny y xudpune miarpopme
Ha KOjJMa KOersycTupajy npodecuoHantHy KpeaTopu cafpskaja U aMaTepu, odmkyjyhm
Ha Taj HauuH dyAyhHOCT AMCKypca Ha MHTEPHETY , TBpfie CTPyYmally 3a KOMYHUKALIUjy
(Zhao & Thompson, 2023, str. 34). MoryhHoCT fa moceTHOLM HAIIUIIY CBOje KOMEHTape,
cTBapajyhm TuMe BUPTYeNHY 3ajeHUILY YjeaMbEeHY OKO 3ajelHIYKe TeMe, BpeMeHCKH ce
HOZy/iapuIa ca OllaflabeM 3aMHTEPECOBAHOCTH 3a TPaAMIMOHATHE MeIUjCKe CafipKaje, ITO
dnoroeuMa omoryhapa fa mpuByKy HoBY mydnuky. Mepu [appieH je y oBoMe mpernosHaa
muteMy, odjanmasajyhn cam nspas:

,,Hocmjehe )IerI/IHI/ILU/[je MOTY Ce NOJEINTH Y ABE MIMPOKE KaTeropyje Ha OCHOBY
TeXHMYKe MY HOPMaTUBHO-(QYHKIMOHA/IHe TlepcriekTyBe. IIpBa nepcrekTyBa Kapak-
TEPUCTIYHA je 32 O7I0rOBe 3aCHOBaHe Ha TEXHUYKIM MOIyhHOCTMMA U JUTUTATHOM [N~
3ajHY, JOK [Ipyra omnucyje 6710roBe Kao >KaHpOBe KOMyHUKauuje ca ogpehennm remama
u cBpxama“ (Garden, 2012, str. 487).

buxosa crieruduuHOCT je HajyowbuBmja y cnenehnm kapakrepucTukama: popmar
(decTa axXypuparma Koja ce IPUKasyjy y OOPHYTOM XPOHOJIOMIKOM PELOCIeNy), XKaHp
(HajjemHOCTABHUjU je cafip)Kaj C/IMYaH THEBHUKY) U CBpXa (HeKM IPY)XKajy YBUA Y CBET U
CBAKOJIHEBHI JKMBOT IIOje[iVHIIA, TOK APYTH HYJe TNYHA MUIUbEHa I KOMEHTape 0 Apy-
HITBEHO-ITOMUTUYKNM forahajuma).

JemHOCTaBHOCT je Impecy/Ha 3a yciex dnorepcke cdepe. Pedexa Briaf je mpsa mpernosHara
TpY IIpUMapHa Mofie/a dorosa: GpuiiTep, MMYHY JHEBHUK 1 cBecKa. Haparus je Hajuenthe
IpeICTaB/beH y TEKCTYaTHOM O/IMKY, ca poTorpadmjama, CHUMIMA ¥ 3BYIHIM 3aIINCH-
Ma KOjy CITy)Ke 3a enadopalyjy U IpyB/adelbe Maxkmbe. YIIpaBo 300r Tora IpernosHajeMo
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ozpebene dmorose 3a cBa Tpu Ha4MHA OpraHNM30Bama OpyKa: (oTo-d1orose, Brmeo-dio-
roBe 1 ayfyuo-Onorose. VicTpaxnsaun Meuja uM npensubajy Bakay dymyhaocr: ,,Y epn
dp3ux axypupama Ha IpyIITBEeHNM MpesKaMa, OTIOTOBY I [jajbe MPY>Kajy ieTa/bHy aHANIN3Y
¥ IM9He HapaTuBe, Ipopyd/byjyhu pasymesamse y japHoctn (Martinez & Patel, 2022, str.
45). 3annurepecosanoct 3a dorose y Cpduju nosehana je y mepropuma momutudxe Kpuse,
a/Iy HayYHUIY YOIIIITEHO BEPyjy [ia je pasBoj dorosama y 3eM/bI U Jja/be ¥ IOYETHUM
¢asama: ,Hamura dnorepcka cdepa 1 gajbe je Ha caMOM IOYETKY, a OIOrOBMMa Ce Ipu/aje
B)KHOCT €a TauKe IMYHUX Ipnya u KpearusHor paga“ (Vuli¢ & Pavlovié, 2010, str. 118).

Y oxBMpYy Hallle CTyAUje, UCTPAXMBAYKY (POKYC je Ha XEHCKUM OJIOTOBMMA KOjI Ce
daBe TeMoM nopoputie. JIpyro HaMeTHyTO OTrpaHMYehe OBE3aHO je Ca y3PacTOM: Y30paK
odyxBaTa d710roBe MIaMX KeHa, 0OMIHO OHMX Koje Cy Beh 3acHOBae mOpoANIy 1 f10-
dure mety, IITO ce MOXKe YIIOPEAUTH Ca TUIIMIHUM pedepeHIiaMa Ha MIafjoCT d/orepKn
Y BVXOBUM OIMCYMA Ha IPYIITBEHNM MpexkaMa: ,,[I1ieMo u3 cBor ncKycTBa, Kao Maazia
TIOPOJINIIA, AU HAC IIpaTe U CTapuje IIOPOfMIIe, I Ce MICTIOCTaB/ba /ja Cy Halll O710T ¥ KaHasl
jenHa Benmmka cBecka“ (7.282 mpeTiuraTHuKa, https://dzen.ru/polzablog.ru) (AA). Jlornaxo
je TO LITO ce yIIpaBo OBa KaTeropija — Majie XeHe C fielloM — Hajuenrhe aBy HOPOANIHNM
TeMaMa, TOTOBO y TIOTITYHOCTH Ce yiabaBajyhu o dap/bera nHTepecnMa nojeHara. Tpehn
MCTPaXMBAYKN (PaKTOP y OBOM PaJiy jecTe pyCKO-CPIICKY YIIOPEIHN aCleKT HOACTAKHY T
HayYHVM MHTEPECOBamblIMa ayTopa: Ha OCHOBY TIPETHOCTaBKe, MMYHY KEHCKH OlTOroBM
Y PYCKOj 1 cpIIcKoj drorepckoj cdepu, rie mopogudHe TeMe CIy>Ke Kao OPraHM3alMOHN
I[eHTap, OJINKY]y Ce 3Ha4ajHOM CTMYHOIINY 300T 3ajeTHITIKOT CTOBEHCKOT KYITYPOTIOIIKOT
TeMe/ba, a ICTOBPEMEHO ¥ 300T BICOKe TPOITYCT/bMBOCTY KOMYHMKAIMje Ha MHTEePHETY y
KOHTEKCTY I7100a/In3alije I IpolLieca yjeAnberba IIPOM CBETa, jep TeXHMYKe MOTyhHOCTI
uHTepHeT Iiardopmu nperoapedyjy MexaHnsMe KOpUCHIYKe MHTePaKIje.

Vcrpaxxusame d71oroBa, yKbyayjyhu u skeHcke dorose, akTUBHO y/Iasy y 0dmacT
caBpeMeHe I7I0daHe HayKe, Y AVCIUIIIMHE Kao IITO Cy MeUIINHA, COIIVIONIOTH]ja, TICUX0-
7I0TUja, TMHTBUCTYKA U JPYTe, IITO Ce MOXKe BUZIETH Y pafioBuMa XeneH PuHrpoy (,OBaj
pap uctpakusahe Ha4MH Ha Koju ce MeTadope MajunHCTBa KopucTe Mehy caBpemennm
dmorepkama xoje npumnagajy ogpebennm rpynama uctux ysepemwa“) (Ringrow, 2020),
Hune Macyno YeH (,,...)KeHe ca CHa>KHOM IIOTpedoM Jja caMe OTKpuBajy MH(popManuje
o cedn mHoro ce demrthe cpehy ox onnx xoje he pehu ga numry dnorose xako du uspasu-
JIe COIICTBEHM I7Iac y dimorepckoj cdepn, 3a pas3nuKy ofi S10roparma pajii OBe3UBaba C
ApyrMMa Wi pajy OCTBapuBama ytuiaja y dnorepckoj chepu®) (Chen, 2012), Cynran
Osxkan Car n Cenrun Jaman Co3dup (OBa cTyauja je OTKpuia Aa je ymorpeda MoSMIHNX
aIUIMKalyja u OJIoroBa pacrpocTpamena Mebhy TpynHuama. Ynorpeda ModmiHuX amm-
Kanuja u dnorosa nosehasa KeHMHO HaBMKaBake Ha TPYAHONY, a/li Ha pasHe HauMHe)
(Sat & Sozbir, 2018) ntp,.

Pycku Menujcki gUCKypcC TpagMIIOHATHO Ce UCTPaKyje KpOo3 aKCHMOIOIIKY 0djeKTUB
jep je cBpXa Mefuja fa HUCKYTYjy O IIMPOKUM APYIITBEHUM IuTambuMa, Mehy kojuma je
HOApIIKA TPAfUIIMOHATHUM HOPOANIHIM BPETHOCTIMA NCTAKHYTa TeMa K0joj IpKaBa
Taje IpuOpuTeT. Y OKBUPY OBMX IPUMOPUTETHUX BPEJHOCTH, HAT/IAlllaBa Ce CTBapame
IpyjaTHe TICUXOJIONIKe aTMOocdepe YHyTap MOpOfuiie, KAa0 HEOTIXO/[HE 32 OfiTajarbe JIelle.
Y cBoM odpahamy PepepanHoj CKymIUTHHM, IpefcefHUK Pycke Oenepannje Bragummp
Brmapuvuposng [TyTus je HarmoMenyo:
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»BpemHoCcTH JbydaBH, y3ajaMHe IIOfPIIKe Vi OBEPerba IIPeHOCe Ce Y OPOAULIY 13
reHepalyje y reHeparjy, dall Kao ¥ KylITypa, Tpafiulinja, MICTOPUja ¥ MOPATHU TeMeJbL.
1, HapaBHO, IIIaBHa CBpXa IOpofiulie jecte pabame felie, HacTaBaK JbY/CKe BPCTe, Ofi-
rajame Jelle U, CaMIM TIM, HaCTaBaK YMTABOT Halller BuIIeHaloHanHor Hapopa“ (The
President’s Message..., 2024).

VcTpaskmBaunm pycKoT MeMjCKOT IVICKypca Takohe roBope o mocedHoj BpeIHOCTH T10-
pomrare aTMocgepe, Ha puMep, Hayunuiy u3 Hipkmer HoBropopa cy yTBpamm fa iox je

,»Y COBjETCKOM IIepMOJY XyMaHUTapHA areH/a y MeaMjiuMa IOK/Iabana 3HaYajHy
KB IUTaY IPeKuaa TpyaHohe U 1eroBUM HeraTyBHUM HOCTIEAULAMA’, Y CaBpeMe-
HVIM YaconmcruMa ce GpoKyc IpeMelITa Ha TOKpUBatbe [ICUXOTIOIIKe aTMocdepe YHyTap
HOpOAMLe M HAYMHMMA pelllaBatba IOPOAUYHUX IIpodreMa, 3aropapajyhn ogrosopHo
ponute/bcTBO (Avtayeva & Savinova, 2022, str. 153).

Counmoronika epcreKTHBa OBOT pajja HOACTAKHYTA je, IPBO, perieBaHTHOLIhY ncrm-
TUBalba CTaBOBA JJaHalllle OM/IAlMHe IIpeMa IOPOANIIY U IIOPOJUYHIM BPeJHOCTIMA I,
IPyro, aKTUBHOM YK/bydeHOIIy MITafiyIX /bYAN Y KOH3yMIpatbe NHpOpMalja, IPUMapHO
ITyTeM [IPYIITBEHUX MPeXKa I allIMKallMja 3a IOpyKe.

Haparwe, y pany je npuMermeHa aHalm3a cafipykaja IMOIyIapHUX PYCKUX M CPIICKMX
JKEHCKIX O/I0r0Ba, 4nje ay TOpKe MUIITY O CBOM IIOPOAIYHOM )KUBOTY KaKO OU ce IIpero3Hase
BPEJHOCTI Y HOPOAMYHIM OJHOCKMA KOje HadHauaBajy dmorepke. Kpenynmu cmo of tese
zia je dnorepckit u3dop IpenMeTHe MaTepuje ofpeheH BIUXOBUM eTHO-KY/ITYPOJIOMIKIM 1
MEHTA/THUM IPUOPUTETIMA, a [Ia Ce K/by4He TeMe QIOTepCKIX HapaTiBa MOPajy TyMadnTH
Ka0 aKCMOJIOIIKE O3HAKe.

Y papy je yrBpbeHo fa Ha ApyIITBEHNM MpeXkaMa Hajsehn dpoj npermiatHuka dupa
(hopMaT TeMaTCKIX 3ajeJHMIIA jep Ce OHe, IIpeMa HallleM 3aIaXamby, Bofie Ha IIPodecuoHa-
HIjeM HIBOY Of IMIHIUX d/1oroBa (Ha mpumep, Ha Pyckoj fpyirseHoj mpesxxu VKontakte,
moctToje sajeguuie Mygpu poguiterwnu. ITopoguya. Jleya ca 1,7 MunInoHna InpeTIIaTHUKA,
Mogepna mama ca 1,6 MuIoHa IpeTIUIaTHUKA UTH.). MebyTum, pokyc oBor ncrpakuBama
U la/be CY IMYHY OTIOTOBHL.

VcrpaxuBamwe TUIHUX O/IOTEPCKUX HAPATUBA, KOjU [1ajy YBUJ Y ,IPOXMB/BEHO
MCKYCTBO U CKpUBEHaA 3HaUewa, puMembyje GeHOMEHOIONUIKY IpUCTYIL oK 3ajeqHuIie
MHCTUTYLVIOHA/IN3Yjy POFUTE/bCTBO, IpeTBapajyhit ra y Hus Hajoo/b1X IpaKcy 1 oBesyjyhn
ra ca HI30M IPeIo3HaTUX MUTakba KojiMa ce daBe jaBHe MHCTUTYLHje (CafjpiKaj 3ajeIHNIle
OpraHM30BaH je YHUBEP3aTHO KaKo O1 MMao MaCOBHM Off3UB, LIITO JOBOY O FeHepam3a-
11je W dpycarma KOHTPAIUKIINja V1 CTIOKEHOCTI), IMIHY OIOTOBY CITY)Ke Kao TIOfpydje 3a
IpYKa3uBatbe IMYHOT UCKYCTBA. Biorepn koju demerke CBOj MOPOAIIHY KUBOT HOKYMEH-
Tyjy He ucTuHy Beh HemocpenHa MHTepecoBama. YIIPaBO Y OBOM ,,CUPOBOM MaTepujary
jaB7bajy ce TeMe Koje He II0CTOje ¥ 3ajefHNYKIUM MHpOpMalijaMa Ha MpeXKaMa 3ajeffHIIa.

Jlok cy TeMaTcKe 3ajeHNULIe TIPOU3BOJ, ,CMakbeHe pefyKunje (lbUXOB CafipKaj je
IIPOTYMadeHa CTBAPHOCT, IIPOByYeHa KPO3 IPMU3MY CTPYYHOT 3Hamba, PYIITBEHNUX HOPMI,
KOMepIIMja/THIX MHTepeca 1 OIUTUKA BIACHUKA 3ajeHNULIe), TNYHM OTIOTOBY OCTajy MaK-
CUMAJTHO OMIMCKY IOPORNYHUM (PeHOMEHNMa U POIUTEHCKOM UCKYCTBY ,,CAaMOM IO cedu
Vcrpakusad d71ora MoXke BUETHU KaKO ce HOPOAMYHE PYTIUHE, MajuMHCTBO U OYMHCTBO
JOXKMBIbABajy Y IbMXOBOj HEITOCPENHO]j JaTOCTI.
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Mertopa aHanuse IUCKypca NPUMeEbEHa Y OBOM pafly OC/ama Ce Ha PasINKOBabe
ayTeHTMYHNUX ¥ KOHCTPYUCAHMX AMCKYpCa Kao M3BOpa pasIM4nTuX nHopManuja u
PasAMUNTHUX CTpaTeruja 3a ogadup TemMa usjasa. Juckypc 3ajefHuIle, y CyuITuHM, jecte
»3BAaHNYHU HapaTUB“ O MOJEPHOj IIOpoAnLy, npegospehen upeBrMa aHra)KOBamba
nydnuKe, MOHeTM3alMje, YCKIahuBama ca TpeHTOBYMA VIV HP>KAaBHOM TTOTTUTUKOM O
nopopuuy. OH je 00MYHO yMepeH U yCMepeH IIpeMa IIPeTXOAHO JeUHICAaHMM TeMaMa,
9uMe ce TeKCTOBMMA OTy3MMa CIIOHTAHOCT. JIMCKypc MMIHMX 6710roBa yrIaBHOM je Hedop-
MaJIaH I ayTEHTUYaH; OH Cé MOXK/A He YK/Ialla y IO3UTUBHY U YCIIEIIHY C/IUKY ,,JJleaHe
Hnopopuiie” Kojy 3arosapajy sajeguuue. [lopen Tora, 301pHa CTaTUCTIKA 3ajeTHIULIE HYAN
MambU YBUJ ¥ ,IOH/IePUCAHM 3HAYaj pasHMUX TEMATCKIUX KaTeropuja Koje Cy pelieBaHTHe
TOKOM ofipel)eHOTr BpeMeHCKor Ieproza.

Crora, IOK Cy TeMaTcKe 3ajeffHILie MONHO CPEICTBO 3a 0OIMKOBaIbe jABHOT MUIIbEHba
U Offpa)kaBajy JOMUHAHTHY OVCKYPC, TMYHY OJIOTOBM CIY>Ke Kao jefUHCTBEH U3BOP 34
IIpoy4YaBarbe CTBAPHUX IPAKCY, HENPUCTPACHUX MULI/bEbA I CKPUBEHMX NPYIITBEHNX
Ipolieca y OKBUPY IOAPYYja MOPOAUIie M pOANUTE/bCTBA. IbnxoBa ananmsa omoryhasa
JbY[MIMA A 4yjy He caMo IIacC ,MHCTUTyuuje” Beh 1 IIac mojefuHIa, UITo je K/bYIHO 3a
IyOOKO pasyMeBarmbe MOfIepHE TIOPOAIe K0 SKMBOT, AMHAMITYHOT I YeCTO KOHTPAJVK-
TOPHOT CUCTEMA.

BPETHOCT ITPO®WIIA JKEHCKVX BJIOTOBA CA
I[TOPOIMYHOM TEMATUKOM ¥V PYCKOM MHTEPHET
IVICKYPCY (CTYOUNJA CITYYAJEBA DZEN I VKONTAKTE)

VcrpaxuBadky MaTepujan U3 MHTEPHET CETMEHTa Ha PYCKOM je3MKY CacTojao ce
Off capprKaja ca MOPOSMIHOM TEMATVIKOM Y KEHCKVM OIOrOBMMA HA PYIITBEHO] MPEXI
VKontakte v mnar¢popmu Dzen. Ha nsdop oBux MeujcKux n3Bopa yTunao je cregehe:

— IUXO0BA MOITyNIapHOCT Mehy pyckym xoprcHnIMa (TokoM 2024. rongune, VKontakte
je umao odyxsar off 90,1 MVJIVOH JbYM, OBHOCHO 74% YKYITHOT CTAHOBHUIITBA; IVTaTdOpMa
Dzen nmana je odyxsar ox 80,3 MuImoHa Jbyny, ofHOCHO 66% [Lukyanova, 2024]);

— IbJIXOBA JOCTYIMHOCT KOPMCHNIVIMA NHTEPHETA Yy PYCI/IjI/I ycien orpaHnn4eHor npm-
CTyIa ocTanuM Iardpopmama o, 2021. rofmHe 13 TeOIOIUTUYKIX Pas/Iora;

- BJIXOBE Pas/IMKe y OI/Iey JOMMHAHTHE BPCTe CaipiKaja: OK je [PYIITBEHA Mpe-
xa VKontakte 3Ha4ajHO ycMepeHa Ha Bujieo-opmare, wratrdopma Dzen ce Mmuoro deurhe
OJUIKYj€ TEKCTYa/THO 3aCHOBAHMM CaJ[P>KajeM.

y pany ¢y npuMembEeHN NOCT YV KBa/IMTAaTVBHE VI KBAHTUTATVIBHE aHA/IN3€ canp)Kaja.

Y npBoj ¢asu, marepujanu Ha fpymrBenoj mpexu VKontakte dSunu cy ogadpann
IIyTeM IIpeTpare y K0joj Cy KopuiiheHe K/bydHe Pedls: ,[IOPOANIIA‘, ,, IOPOSIIHIL U ,MaMa".
Ha mmardopmu Dzen ynoTpeduin cMO TEMATCKV KaTajIoT KOju 00yXBaTa HAMEHCKY TeMy
»Iopopnua“ (ykpyayjyhu ogepke Kao mrro cy: ,,Ipysuoha’, ,3adasmarme’, ,,Ilo3HaHmImn,
»Iloponnyane BpeguocTy u Tpagunmje’, ,bpax’ , Jena®, ,Pomanca®, ,,/JbydaBHe Bese u /by-
das, ,ITopopmrana ctBap®). Ha mpumep, craructnaku nogauy mwiardopme Dzen mokasyjy
nma je 3a temy ,,Ilopognua“ sanHTepecoBano 4,29 MIWINOHA KOPUCHIUKA; HA HAJIO3MMA Ca
odjaBama IOBe3aHNM Ca OBOM TeMoM, Inatdopma demexu 3.235 Hajnpahennjux ayropa.
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IToyeTHNM y30pak 0dyXBaTHO je YeTHPH BPCTe OIIOTOBA UMjU HACTIOBY VITM TeMaTCKI
OIMCY KOPUCTE OBe K/by4YHe peyn:

- 3ajefHILE Koje ce daBe TeMOM IIOPOIMIIE;

— d7moroBy dpavHMX MapoBa, y KOjIMa MyX I >KeHa 00jaB/byjy cafipskaj 0 CBaKOJI-
HEBHOM XMBOTY;

— MYLIKY &IIOTOBY O TOPOAUIIVE

— SKEHCKI O7I0TOBM O TIOPOZIUIIN.

Y mpyroj dhasu, ogadpaHi cy caMo JIMYHY SKeHCKY OIIOTOBM Il je HEOCIOPHO A X
IIUIIY JKeHe.

Ha opadup »xeHckux drorosa 3a 0By CTYANjy YTULIAMN Cy CTaB O TPagUIMOHAI-
HOj y/I03M >KeHa Y PYCKOj MOPOAMIIM Ka0 ,,9yBapKJ OTHMUINTA M Ipello3HaBambe yIore
nHGIIyeHCepKN Y 0OIMKOBakby PYCKMX BPeJHOCHMX Iepliellliija O pa3HUM acHeKTMMa
xmBoTa. Kako ncrpakusaun npumehyjy, ,,of )KeHa ce 0ueKyje fa MY TeKCTOBE O dpusu
o cedu, [ujeTaMa, IIMUHKamY, KyBamwy, ogehn, BesaMa ¢ MyLIKapIyMa I OfTajamy Jele.
Y CYLITHHY, TEILIKO je 3aMUCIUTY IITa OU Ce APYro MOIJIO OYeKMBATU Of ‘JIeIIIIeT MO,
W, y Behuuu cnydajesa, xeHe ucnymanajy Ta odekusama“ (Konyukova, 2018, str. 131).
OBo ucTpaxupame je jefHa Ppasa y IpoydaBamy BPeJHOCHO 3aCHOBAHMX 3HaUemha Koja ce
IPeACTaB/bajy ¥ PycKoj dnorepckoj cep.

Y tpehoj asu, mocrymunma KBanuTaTUBHE aHAIN3E CAZIPXKaja, VICIIUTAHY CY TEKCTO-
BU JIMYHMX KEHCKMX O/I0roBa: aHa/IM3MpPaHY Cy GOpMaT, )KaHPOBI I CafipyKaj YHOCA VIIN
CHMMAKa, J1 IIPeII03HaTe Cy TeMaTCKe M IMHIBUCTUYKE O3HAKe BPEJHOCHNX OpMjeHTaluja
JKeHa Koje BOfie MM4IHe O7I0ToBe O TIOPOIMIIN.

AHanusoM 36 >KeHCKMX d1oroBa 0 HOPOAMYHUM TeMaMa, ca Bulre ox 500.000
npeTrivlatHrKa Ha Vkontakte, yrBpbheHo je na cy kpaTku Bueo-cHuMIH (reels) mpumapHm
dbopmar npukasaHor cafip>kaja. Jy>Ku micaHy TeKCTOBI Koju ce daBe HeKuM ropyhum
HMTambeM Of jaBHOT 3Ha4aja HUCY TUIIMYHN 34 aHa/IM3MpaHe Olorose. YHOCHK Cy Hajuenthe
IIpelpyyaBambe HeKOr CBaKOJHEBHOT forabaja i Mamer mpodieMa 1 OrpaHIYeH) Cy Ha
HEKO/IMKO pefjoBa UCIOof poTorpaduje win Ha TpuBMjaaHa G030 CKa recia.

Capprkaj BUieo-CHIMaKa MOXe ce Kaacu¢ukoBaTu Ha crefehn HaumH:

- cafipXKaj o leLln: felja §/IorepKu IeBajy, IUIeIY, IPTajy, I0Ka3yjy JUBHY/MOJEpHY
ozehy, nrpajy ce ca JKUBOTHbAMA, JOIa3€ Y CMEIIHE CUTYaLIje, KyBajy caMa M 3ajeHO
ca MaMOM/TaToM, ILIeTajy, 0TBapajy IOK/IOHE, IITO YK/bydyje 1 KOMepIiijaaHe CBPXe;

- cafip)Kaj O OfpacMMa: My>K ¥ )KeHa Y CBAKOTHEBHMM CUTyalijaMa — KyBajy, YMCTe,
cBabajy ce, Mupe ce ocne cabe, 1eTajy, Ieny 1 IIynmpajy ce;

— MEIIOBUTH CafipKaj: lella 1 pOoAuTebY, IOHeKax 1 fiefe u dade, kao 1 KyhHu jpy-
duMIy, y IeTHY, y UTPY, Ha PODEHTaHCKUM IIPOCTaBaMa UTH,;

— OCTAJIM JbYAM: OOMYHO CMEIIHY CHVMIIML.

Tpeda HaroMeHyTH Ia ce jeflaH O TPEHJ0BA y CaBpeMEeHUM KPaTKUM CHMMIIMa
ca IMOPOAMYHOM TeMAaTHKOM OFHOCH Ha IIPOM3BObY CMEIIHNX CHUMAKa, yKbydyjyhu n
HOpoaMYHe I1ajie. broroBu Koju cafipyke KOpUCHe IpakTIyHe MH(GOpManyje odyxsarajy u
OHe 4nji je POKyC KyBambe, MIMBere I KyhHe IonpaBKe. JefHa BPCTa )KEHCKOT ITOPOYHOT
dr1ora KOMOMHYje TeMy HOPOJVILie Ca MajYMHIM IIOC/IOM IIOBe3aHVM ca IipofiajoM. [Tpumapau
cazip>xaj TakBuX Oyorosa nocsehe je mpopaju ko3MeTnke, gedje odyhe, crBapu 3a kyhxe
JbyOMIMIIe UTH,., KAO V¥ peKTaMIparby IIPOJAjHIX MeCTa M pasHux OpeHyoBa. TumaHa odjaBa
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IpefcTaB/ba PeKIaMy ca M3BOPHUM eleMeHTHMa. AHa/lIn3a TaKBUX KEHCKMX OJIoroBa
IOBOJY O 3aK/bydKa fIa [JITABHU [I0jMOBH, HA IPUMEP ,,MajKa“ 1 ,IOPOANLIA“ Y HASUBY
dora, 1 nHGpOPMaLje 0 AeLM U MYXKY Y Ofe/bKY Ca ,,JeTa/bHIM HH(popMaLujama‘, CIyxKe
Kao KpUTEpPUjyMH KOjI I'pajie II0OBepetbe y ayTOPKy Orora.

OsHake BpeJHOCHVIX OpUjeHTalVja )KeHa Koje BOJie INYHe §JI0roBe O HOPOJVILIN BU-
I/bUBE CY Y BBIXOBOM 1300py TeMa cafipxaja. IIpe cBera, 870roBu ce pasmmkyjy 10 HaUMHY
IIpJKasyBakba KMBOTHOT CTIIA opopuLe. Hekn Harumy ,,CjajHOj  ecTeTUIN, NCTULIAY
3HAYajHOT dOTaTCTBA, jteme ofehe, ckymux nmyroBamwa 1 nmpodecroHanHo uspahennx
nopoauyHuX Qororpaduja. [Jpyru npeBacxogHO IPeACTaB/bajy jefHOCTaBAH XUBOTHI
cTui, nmokasyjyhu odudHe, moHekaj mpeTpraHe CTAaHOBE, ey U POJUTE/bE OieBeHe y
jedruny rapgepody u Majke de3 mmuHKe i cpehere koce. BpenHo je momenyTu a 'y
aHa/IM3MPAaHUM OIIOrOBMMA IIPEOBIaflaBa Apyra BapujaHTa ca IIOBPEeMEHUM e/IeMEeHTIIMa
»Cjaja‘, Ha mpuMep, Ha poTorpadujamMa CHUM/BEHUM Ha OMOPY.

Teme >KeHCKMX IOPOAMYHMX &/I0rOBa IIPYIMApPHO Cy Be3aHe 3a Jielly: OHa MOpajy fa
dyny 3mpasa, cpehna 1 desdenna. VicroBpeMeHo, came MaMe H/IOTepKe aKTUBHO PAasroBapajy
ca CBOjMM NPETIVIATHUIMIMA O IIUTablMa aHKCMO3HOCTH, KOja Myde MajKe 1 u3pakaBajy
XKesby 3a ogMopoM. OFHOCHK ca My»eM Cy Ha JpyroM MecCTy: BefpU ¥ IIyHM IIOBepema
(c MHOIITBOM YHAIIpes IPUIIPeM/bEHIX CMELIHNX CHUMAKa, YK/bydyjyhu u koHIMKTHE
cutyanuje), omoryhasajy 3ajemHIIKY SpUTy 0 fIey ¥ 3HAYajHO BpeMe MPOBEEHO Ca JIEIIOM.

Crora cagpyxaj >keHCKUX mopoandHux dnmorosa Ha VKontakte, koju ce cactoju
yrmaBHOM off pororpaduja 1 Bufeo-CHIMAKa ¢ KPATKUM IOTINCUMA, YjeAubyje TeMe Koje
IpefCcTaB/bajy ofpeheHe )XKIBOTHe BPEIHOCTH Y Be3U ca IIOPOAUIIOM, IIpe CBera: BpeHOCT
(1) megjer 6e30pIDKHOTL KUBOTA, 34paBjba 1 §e30efHOCTH, U YMIbeHNIIE [ia je Op1ra O BIMa
3aIIpaBo BPENHOCT; (2) OTBOPEHNX OJHOCA Ca My)KeM, 3aCHOBAHIX Ha II0Beperby, MOIyhHOCT
3ajeHITIKe Spure O IeTeTY M 3ajefHIYKOT BpeMeHa IIPOBeIeHOT OUJIO Y Iy TOBabuMa d1jIo
caMo y LeTHN 10 rpafy; (3) moryhHocTu #a ce xxeHa ogMopy, a MOCBETH BpeMe cedu 1
ZIa 130erHe aHKCMO3HOCT, Majia He Ha IITeTy AeTeTa (fera Ha cHuMuuMa 1 ¢pororpadujama
OOMYHO Cy ca MaMOM M/WJ/IM TaTOM, pobalyiMa, IIpujaTe/byiMa VI XKMBOTHIbAMA).

Y nenuHM, yCIocTas/beHa IIpakca SI0repKy ja Ha APYIITBEHNM MpeXKaMa OTBOPEHO
I0Ka3yjy CBOj >KUBOT, HAPOUUTO ACIIEKTE KOjI Ce OFHOCE Ha IIpUBATHE Cepe TPagnIim-
OHAJIHO CKpVBEHE Off CIIOJBHOT CBeTa, IIPefCcTaB/ba BPeJHOCT CaBpeMeHe KOMYHMKaluje,
KOjy MCTpa)XIBa4ll 30BY ,HOBa JickpeHocT" (Kaminskaya, 2024; Leontyeva & Shchetinina,
2022; Leontyeva & Atlagi¢, 2024; Issers & Gerasimova, 2024, et al.). C jenne cTpane, ,,HOBa
MICKPEHOCT ITOfIpa3yMeBa ,, TeXHOJIOIMje KOMYHMKAL[Vje YUjH je LM IIPUB/Iadetbe TaXKIbe
APYIUX y jABHOM IIPOCTOPY IyTeM OTBOpeHor camouspaxaBama“ (Issers & Gerasimova,
2024, str. 32-33). C mpyre cTpaHe, ,,0djaBe OBe BPCTe TIOKa3Yyjy BICOKO aHTaKOBahe Myd/Ke,
IIpUBJIade Xubajie peresa, NajKoBa 1 CTOTMHE OITOBOPA Yy KOjIMa YMTAOLM U3pakaBajy
Y1 CBOjy CKeIITUYHOCT VI CUMIIATHjy IIpeMa ayTOPKH, Hyfe caBeTe I Jie/ie COIICTBeHa MCKY-
crBa” (Kaminskaya, 2024, str. 53), mrto moTBplhyje akC1OIOUIKY 3HAY4] ,, HOBE HCKPEHOCTIH .

Y3opak matepujana Ha mmatdopmu Dzen odyxsaTa 36 TUYHUX dIoroBa umje Cy
ayTOpKe Myafie )keHe (Koje TOBOpe PyCKU, XMBe y pa3HUM IpajoByMa mupoM Pycuje
WIV Y MHOCTPAHCTBY), 4uju ce dpoj npermmaranka kpehe nsmeby 400 u 400.000. 3atum
je aHanmmsupano 10 HajHOBUjuX 0djaBa 13 xaHpa ,IaHIK ca cBaKor d/0ra Kako du ce
IperosHasle CrenyIYHOCT BUXOBOT TEKCTYAIHOT caipykaja (HaCyIpoT BUAEO-CafpxKajy).
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Cagpxaj >xeHcKUx dmorosa Ha matdopmu Dzen yHajib1Bs je 10 CBOjOj BEMKOj )KaHPOB-
CKOj pasHOBPCHOCTH, KOja TPEHYTHO JOXXWB/baBa aKTUBAH Pa3Boj, TpaHCHOPMALIN]y 1
npunarohaBame KapakTepucTrKaMa mnardpopme. Meby HecTaHmapHNM, jeAMHCTBEHNM
>KaHpOBMMa (dap Ha HMBOY aMaTePCKIX eKCIIepUMeHaTa) Y 5KeHCKIM OJIOrOBMMA CY KpaTke
Ipyde ¥ CTPUIOBY; MebyTriM, OHM Cy MCK/bYdYeHM U3 HallleT Y30pKa 300T 3HATHMX Pas/inKa
Y BUXO0BOj CIeL(UIHOCTH y HOITIENY CBPXe, CTIIA U TeMe. Hallle MCTpaXkyBarbe yCMepeHo
je MCK/bYuMBO Ha GOpPMAT HapaTUBa O HAYMHY >KUBOTA.

CrynujoMm je odyxsaheno 36 dorosa Koje TpeHYTHO BOJie JkeHe Ha Imatdopmu Dzen,
ox kojux 17 umajy usmeby 400 un 10.000 npeTmnaTHuka, oK 19 dnorosa umajy nsmebhy
10.000 1 400.000 npermraTHyka (Ipapukon 1).

[Tpodmnmma oBUX ayTOPKYU OOMYHO HEIOCTajy conmorpadcku aeTamy; MebyTnm, cee
drorepke Cy y peponyKTMBHUM rogyHama crapoctu (n3Meby 27 u 45 roguHa, a orpoMHa
BehiHa BUX 1Ma Jelly). 3aHMM/BYBO je [ja Cy ayTopke dorosa ¢ Hajehnm dpojem mpet-
ratHyKa venthe skeHe ca ycTa/beHNM X0dujuMa Kojuma nocsehyjy dpojHe odjase 3ajenHo
ca TIprYaMa o MOPOAVYHOM >KUBOTY (HIIp. Ilevere, KyBambe, MOfia, MAaHUKUPCKe YCyTe,
criacaBambe XKVMBOTHUbA, BOTOHTHPAE, 3aHATH Y3 Kopuinhere IPUPOFHIX MaTepujaa,
IpuKasu Kura uty.). [lopep Tora, \BUXOBe IIOPOJMLIE OfINKY]Y ce HeluTo Behum martepu-
jaTHMM IIPOCIIEPUTETOM, a CaMe >KeHe CY YIaf/bMBO CKJIOHMje [a OINCYjy cBoja ocehama
U TMYHA UCKYCTBA, 1A YaK 1 Ja MOKaXy pamuBocT. Hacympor ToMe, dnorepke ca MamyuM
dpojem mpermIaTHMKA OOVMYHO CY eMOLMOHAIHO y3/p)KaHe, YeCTO IIType Y Hapauuju,
nsderasajyhn nspaxxaBame oceharma 1 jaBHO U3HOIIIEHE VHY TPAILBIX TOXKIBIbaja.

Kene y dnorosrnma nocseheHnM >KMBOTHOM CTUITY 4€CTO ITOKA3yjy aCHMETPUIHO
mupoKy aucTpudyijy tema. Hamme, ¢ jenHe cTpaHe, mojegyHauHa odjaBa MoXKe dUTH Iy-
rayka I ja penpudasa IMpok Hus gorabhaja u yrucaka. C gpyre ctpaHe, odjaBe Koje Uy
jemHa 3a pyroM Hajuenrhe cy pasHOBpCHe (peTKo ce puMehyje HeypaBHOTEXXEHO TEMATCKO
Harumbarbe IpeMa jeTHOM IIPeMeTY, YITTaBHOM y KOPUCT Jielle 1 Bobemwa fomahnHcTBa).

Anannsa 360 odjasa (36 dmorosa of kojux cBaky uMa 1o 10 odjasa) Ha dmorosuma
Ha PYCKOM je3MKY Koje IIIITy M/Iafie 1 YIJIABHOM yfiate keHe Ha riatdopmu Dzen otkprra
je K/bydIHe TeMe Koje ce TIOHaB/bajy. OBe TeMe KIacu(prKOBaHe Cy Ka0 OCHOBHE BPEIHOCTHU
IpeMa ’bIX0BOj BUCOKO] PPEKBEHTHOCTI Kao MpeIMETI TEMATCKOT U3BOpa ayTOPKU 3a
BIXOBe 0djaBe Ha APYLITBEHNM MpeKaMa.

BpengrocTi Koje ToKa3yjy Hajsehy ydecTamocT momumarma (1 jaB/bajy ce y BUIIIE Off
10 oz 36 drmoroBa) cy crenehe: meua, wuxosa 3adasa u gocrturnyha (33 dmora), 3ajesHnaka
HOpPOAMYHA Iy TOBaka, U3ACIY 1 peKpeariyja (27 dorosa), 3ajefHIYKe TIOPOIIHE ITPO-
craBe (24 dmora); Bohemwe fomahHCTBA, a HAPOUNMTO 3UMHNIIIA, Tpafiba i KyhHe ompaBke
(20 dnorosa), BenyKe KyIOBUHE Y3 IpUYY O (PUHAHCUjCKOj MMICMEHOCTY U IVTaHUpamy (18
drmoroBa); 3npas HaunH knBoTa (16 dorosa); odpasosame fetie (13 dorosa); mapTHEPCKM
opHOCH: dpauHa npwa, passopu (12 61orosa); OFHOCH ca IeLOM 3aCHOBAHM Ha IIOBEPEHY:
oTBOpeHu pasrosopi (11 drorosa); 3EpaBCTBEHO CTambe WiaHoBa nopoaute (10 drorosa).

Y1BpheHo je na cy y >KeHCKMM OTI0OroBIMa 3HAYAjHO Matbe 3aCTyIUbeHe criefieche Teme:
KYIIOBJMHA I OTBapame IIaKeTa KyIUbeHNX Ha Iat¢popmama O30, Bajnpdepus u Jlamopa
(8 drmoroBa); ogHOC d/IOTEPKM ca CTApUjoM reHepanujoM (BUXOBUM POUTE/bIUMA), KOjI
IofipasyMeBa IIOLITOBae, dpury u cehame Ha mpemunyie (6 drorosa); mocere pohaka
(4 dmora); yuenthe y 3ajeTHMYKIM CIIOPTCKMM aKTMBHOCTIMA (4 d710Ta); MaTepyjaIHm Ipo-
criepurteT nopopyue (4 dmora); noponyuyHu npujaresby (3 dora) u fpxkaBHe MHULIMjaTBE
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3a IMOAPIIKY OPOANIN (XuNoTeke, deHeduLje, IpU3HaBambe JOIPUHOCA Koju dlorepke
Tajy MHCTUTYyLuju mopoame) (3 dmora).

ITpeTx0ogHO HaBeLEHO MIPUKA3aHO je Ha rpadukonnMa 1 nopebano y omagajyhem
penocreny ydecranoctu (IpaukoH 2). 3aHMM/BUBO je TO LITO ITpeoBIaiaBajyhu remarckn
¢oxkyc dnorosa Bapupa y 3aBICHOCTH Off Benmunte mydnuke. Crora rpadyKoH IpuKasyje
HOHIepJicaHe BPEJHOCTH 3a JBe KOHBEHIIMOHA/IHO feduHMCaHe KaTeropyje >KeHCKIX
dnorosa: oHe ca Mame of 10.000 npeTmaTHMKa U OHe ca Buille off 10.000 mpeTIviaTHMKA.

YrBpbeHo je fa cy y cBuM aHaMM3MpaHNM OJIOTOBMMA TIOAjEIHAKO HOIIy/IapHe CIIe-
nehe Teme: mena, myToBama, OFMOP, Be/IMKe KYIOBIHE, OTBapame KyI/beHNX CTBAPU I
dpura o popuTtepyMa. Pasyiike y BpeTHOCHOj 3aMIC/IN YKEHCKIX 8/I0T0Ba, Ca pasINIUTIM
oIce3Ma ITydIuKe, IIOCTaJle Cy Kpajibe YIa/bliBe, IIOTOTOBO Y Be3U Ca BpeHOCTIIMA Kao
TO Cy Bohemwe foMahMHCTBA, 3[paB HAuMH KIBOTA, 00pa3oBame Helle, MYLIKO->KeHCKI
HapTHEPCKYU OIHOCHU, OHOCH Ca [IeIloM 3aCHOBAHM Ha II0BepembY, 30PaBCTBEHO CTAbe
YWIAHOBA IIOPOAMILE U MaTepUjaTHI IPOCIEPUTET. Y CBUM OBUM C/Iy4ajeBUMa, dlIorepke
ca Behom mydnmkom moxasase cy jacHy npedepeHIiijy 3a 0OBe BPeSHOCTHL.

Tpeda HarmoMeHy T la ce BpeIHOCTU KOHBEHIMOHATHO K/IACK(UKY]jy ITpeMa pa3HIM
KapaKTepUCTUKaMa: BUTA/IHe (37paBJbe, XIUBOT), MaTepujanHe (Kyha, xpaHa, rapgepoda)
U yXOBHe/eTu4Ke (3Hame, KpeaTUBHOCT, JOOPOTa, 9aCT, JOCTOjaAHCTBO), IPYIITBEHE
(mpmjaTe/bCTBO, 3ajelHNUIIA, JYXOBHA 3ajeHNIIA, 3ajeJHNYKO d/IarocTame) 1 mmyHe (ca-
MOOCTBApeHOCT, cpeha, JlenoTa); KOHa4He MV OHTONOLIKe (PyHIZaMeHTanHe [bydaB,
3IpaBJbe, C1000Ma], MHCTpyMeHTaIHe (IIOIITe e, Map/bUBOCT, MOOVTHOCT) 1 epUBaTUBHE
— OHe Koje CJIy>Ke Kao 3HaIlV IPYTYUX BPeTHOCTY (IIOK/IOH Kao 3HaK JbydaBl, 3ajeHITIKa
IyTOBama I OMOPYU Kao 3HaK d/mickocTir). Meby npepcraBbeHNM TeMaMa Koje IIOCTajy
IpenMeT )KeHCKUX OJIOrepCKUX M3jaBa IIOCTOje HeKe 3a Koje, Ha IIPBM IOIJIef, Lemlyjy
HeMmoryhe mpummcary ux 110 K0joj Off OBUX TUIIOBA BPELHOCTH, HAPOUNUTO OTBAPabE
KyIbeHUX cTBapu (unboxing). OBaj HOBM XaHp OHj/IajH TEKCTOBA je IOKa3aTesb epe Koja
ce OJTMKYje TeXHOJOoTHjaMa jaBHOCTH. HoBu aHp je mpucyTtan Mehy BpefHOCTHMA 3a-
XBaJbyjyhy 3HauajHOj IPMPOAM OBOT BUfIA KOMYHMKaLUje: OTBapaibe KyI/beHUX CTBApU
IpUIIafia KaTerOpuji epUBaTUBHIX BPETHOCTIL M CIY>KM KAo 3HAK IpyTre BpeHOCTHU Koja
KapaKTepMullle caBpeMeHO j00a — BpefHOCT Ipu3Hama. Hanme, yrpaso je momymapHoOCT
JKaHpa OTBapama KyIUbeHJX CTBapy HaTepasa dlorepke fia u3adepy oBy aaTKy Kako du
IPUBYKJIE U 3afip)Kajie NyOIMKY MPETIUIATHIUKA Yy OKBUPY ,,KY/ITYpe TUXOT TOCMaTparmba’,
I7le KOPYCHMIY NHTepHeTa HaJ3UPY jeSHU OpyTe.

BpepgHOCTN ¢ HajMam¥M aKCUOMOIIKIM ITOTEHIIMja/loM Y S/I0TOBMMA MIAIMX KeHa
Ha waTdopmu Dzen Cy ,IOPOJUIHN TIPUjaTe/bU 1 ,AP>KaBHE NHUI[MjaTUBE Y 0dmacTn
HOJPIIKE TTOPOMIIN

BPEIHOCTN Y CPIICKVIM JKEHCKM
BJIOTOBVIMA: HEKA 3AITAJKATIBA

3anHTEepeCcOBAHOCT 3a JIMYHE J/IOTOBe je III0daNHN TPEeH, a CafpiKaj Bapupa of
IPYLITBEHO-IIOJINTUYKOT 10 YiCcTO nyHor. Ha nmpumep, Cpduja ox 2006. ropymHe demexxu
pact dpoja rpabana xoju Boge dnorose, uiju je dpoj mpemaruno 50.000, fa du moyeTKOM
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2025. dpoj drorepa mpeMamIno MojIa MIWIMOHA (IIPUOIVDKHO jejlaH Ha CBaKUX TPMHAECT
rpabana Cpduje). 3HavajHO je TO MTO, MAKO Ce YIOTpeda APYIITBEHNX MPeXKa 3a MOJN-
TUYKI JYUCKypc noBehaBa Ha 17100aHOM HUBOY, y CpOuju cafipKaju Koju ce OffHOCe Ha
MOJY, KO3METHKY, KyBatbe, 34paBjbe, Typu3aM 1 3adaBy U ja/be IpuB/ade Behy maxmy.

Ananusupajyhu cagpskaj micte HajonynapHujux dnorepa y Cpduju tokom 2024. n
2025. ropuHe, IPMMETUIN CMO Ja Cy JOMUHAaHTHe TeMe 3adaBa (15,5%), mpoMoruja Mog-
HUX TpeHpoBa (12,8%) u Typuctnuxux gecrunanuja (11,3%), ann ucto tako fa Hajsehe
MHTepecoBalbe IIPMBJIade CaBeTH 113 TaCTPOHOMIje, HApO4MTO JIOKaIHe Kyxume (10,4%),
YIIYTCTBA 3a jIedere U 3apasibe (9,2%) 1 Hajdo/be KyIIOBIHE 3a Mame HoBLa (7,6%) min
acrporomuika npensubama (6,3%). MacOBHOCT Hije Mepa KBaIUTETA, a/li YMIEHNIA A
Cy I7IaMyp, TyKCy3 ¥ MOTPOIIA Y IPBOM IIAHY yKasyje Ha BICOK CTaHAapy O7orepKn
Koje usHoce cBojy mpudy. Ha npumep, kaga Mapuja Muhanosuh ¢ moceduum mapmom
Ha O71ory ,,JIere jacTe” muile O CIABYU LPBEHOT Py)Ka MM KapUPaHUM LlIapaMa, OHa Jiaje
KpaTaK KypcC 13 UCTOpUje YMETHOCTH VM MOJie, JIYCTPOBaH CTIIN30BaHNM (oTorpadujama
koje here Tenxo Hahy Ha HeKOM Apyrom Mecty. Vi, HOK YNTaMO aCTPOJIOIIKE CaBeTe
Ha dmory ,Maja actponoruja“ Katapuue Bykomanosuh, cnojuhemo ausuy nureparypy
Y UCTOPUjy C IpUYaMa O ,CPOJZHNUM Aylrama“ koje hemo ynosnaTu xaga ,BeHepa ybe y
brmsanue, brika wmm Osna® (Ipaduxon 3).

Y oBoM papy aHamM3upanu cMo 120 dnoroBa ca ApymTBeHnx Mpexa y Cpduju to-
koM 2023. ropure (Ipaduxon 4), a n3 nctpaknpadxe dase mojartaka KOPUCTUIN CMO Kao
y30paK caMo cafpykaje dmorosa Koje Bofie xkeHe. [lopopuia Takohe 3aysnma BICOKO MeCTO
Ha KpeaTUBHOj areHan (8,4%), a ImpoleHaT Olorepki Koje MMy O MIafuM MajKaMa VI
dedama 1 pouTe/bCKUM UCKyCTBUMA (4,1%) Huje 3aHeMap/byB. OBO HaM ITOKasyje la Ha
MeJIMjCKy ClieHy CTyIIa HOBa IeHepanyja OlorepKy Koje aHaIMTUIKY IPOMOBUIITY CTaBOBE O
Pe/leBaHTHIM TeMaMa ca CHOKHIM yBepemrMa, dp3o u deckommpomucHo. Hosa je mmojasa
drmoroBa 0 OFPKMBOCTY ¥ 3AIITUTH KUBOTHE cpeinHe (3,6%), IMTO ce oBe3yje ca HajaBOM
eKCIUIoaTalyje TUTUjyMa, a/in U ca nosehannm sarahemwem armocdepe. Takobe Hac je 13-
HeHa/[1Io aKTMBY3aM MJIaJIUX JIeBOjaKa ca cena Koje ce daBe 3eM/bOPa[lhoM 1 CTOYapCTBOM,
3aroBapajyhu moBpaTak Ha HaIlylITeHa CEOCKa MMakba 1 IIPO3BOMIIbY IPMPOJHE U 3IpaBe
xpaHe (4,8%). Y HaleM ncTpaxusamy, Olorepke ce Takohe daBe CTpydHMM TeMaMa IIOIyT
AUTUTATHOT MAapKeTVHTa, HOBUX T€XHOJIOTH]a, CIIOPTOBA I CINYHO, MIAKO je YMIbEeHMIIA 1A
y Cpduju He OCTOje TaYHM MOJALY O §/IOrOBMMA KaKO OM ce OHM IPYIIUCAINL.

Y cprickoj Impakcy, MofHe dlorepke MMajy IIocedHO 3Ha4ajHy Y/IOTY jep Cy HeKe Off
BIX Hajinahennje, HajmonynapHMje u Hajycrermamje nadmyeHcepke. [Insajaepka Tamapa
Kammunh (Glamour and Shine) nu3 Hosor Capa je Beh rogruama Ha BpXy IONy/IapHOCTI
u 3aysyMa 21. MeCTO Ha JINCTM YTUIIAjHUX TMIHOCTH y Benmkoj bpuranuju. Mogau dmor
Zorannah’s Fashion Corner xoju Boau 3opana Joanosuh Beh rogunama gpxxu Bogehy
HO3ULN}Y Y CPICKOj dmorepckoj cdepu. Mapuja JKesxerb, mosHaTa He CaMO 1O MY3UYKIM
cHuMIMa Beh 1 1o mpuMapHUM d/10repCcKuM aKTHBHOCTHMA, OCTBAPYje yCIleX Ha IMOfu-
jymy. Beorpahanka Mua Kuesxesuh je MopHa dorepka duje caBete mpare 4UTaOLH MINPOM
csera. [lyma Josauuh (The Dreamer), koja Bogu d7or mop, riceygoHumoM imafashinbabe,
Takobe je Ha BpXy nucTe, genehn yBupe y cBeT Mofie 1 )XMBOT MIafiiX. JoBaHa Jenncasunh
(Jovana’s Adventures) u Aua Hopbhesuh (Fashion Paradise) OKyMeHTYjy cBOje XpOHMKe
IyTOBama MNpPOM cBeTa. Ha pasHUM ApyLUITBEHNM MpeXKaMa, OFHOCHO IaTtdpopMama,
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OB€ )KEHe MMajy BUILE Off MUIMOH IPETIIATHMKA; 3aHUM/BUBO j€ TO IUTO Cy MOCTUITIE
ycuex y Jloupony, Ibyjopky, Munany, Hupuxy, Ilapusy n ocTanmm rlmaBHIM METPOIIO/IAMA.
Mako ce oBa m1cTa Mera Ha TOOMUIIEEM HUBOY, BaXKHO jé HAIIOMEHY T /14, U3 IIEPCIEeKTUBE
IpYIITBa Ha MpeXKaMa, OBe IMYHOCTH Jieyjy Kao CpeluIITa KOMyHMKalyje, mose3yjyhmn
MWIVMOHE TIpaTuIalia MONHIM jaBHUM ITIACOM.

KomyHMKanujcke npakce y JUIMTalTHOj HEPCIEKTUBY yCMEPEHE CY Ka APYIUTBEHO]
MHTETPAIVj} CBUX KaTeTOPHja U TPYIIa, IPY YeMy d7IoTepKe MMajy 3HaYajHy Y/IOTY Y OBOM
npouecy. Ha npumep, y cenmuma y dnusunu [TaHueBa IOKpeHyYT je Ipojexar ,,biorepka ca
cerma“ Kako Oy ce ModOJbIIIA0 KBaIMTET XKMBOTA Y CEOCKMM HOpyyjuMa. ITpojexar cripoBopm
Yaopyxeme 3a ofpxuBy pa3soj [lanueBa nomohy cpencraBa MuHMCcTapCTBa 3a paj, 3aIo-
IIUbaBalbe, dOpayka 1 colujaiHa nurama Perrydmuke Cpduje. Meby npudmmkHo crotnny
yuecHyka duna je Emuma PagjeBcka, momahnira u dnorepka us Kagapesa. Vako dpoj meHnx
IpeTIUIATHUKA HUje BEIUK KaO KOJI ’beHMX IIPETXOMHUIIA, J)KMBOTY OBUX YKEHa [PACTUYHO
Cy ce IPOMEHNIN jep CY BbUXOBY APYIUTBEHY KPYTOBY IIOCTa/I SHATHO MDY U 3HAYAjHIjIL.
YMecTo TOKaTHOT IPM3HAKA, OHE CY CTeK/Ie MPUIINKY Jia ce TPOCIaBe y ITT0daTHOM Cey.
Bopun [lo, ceno y nognox;jy nianune Bucoka Yyka, y onmrrnn Bracotunue, Hajsepo-
BaTHHje du duto 3adopasibeHO fa Atekcanpapa Jupnh Huje mucana o wemy y cBoM ditory.
ITpmye o cenmma Koja TMXO YMUPY, O /bYA¥Ma KOjU MX HAIYIITAjy y IOTpas3y 3a OOBUM
XKMBOTOM 11 O IIpefieNiMMa C HeTaKHyTOM IpuponoM nokpehy Hocranruyuna cehama, amn
JICTO TaKO OXKMB/baBajy IPEKMHYTE APYIITBEHE Be3e KOje Cy HeKaJja CIlajajie OBa MecTa.

Haure nctpaxxuBame OKasyje Aa 3a ,MUT O PEBOMYLIIOHAPHOM YTHULAjy KOMY-
HIKAI[MOHNX aKTUBHOCTY TpabaHa Ha jaBHO Mibeme mpeko dmorepcke chepe y Cpdujn
HefIoCTaje eMIVPHjCcKa IOTBPT/AA, HAPOUYNMTO Y 0OIacT MOMNTIYKe KoMyHMKanyje. Ham
paj 1mokasyje fa d10roByU MMajy 3HaYajHY YIOTY Y IOKPMBAY TeMa Koje Cy TOf] pajiapoM
MEjHCTPYM MeZNja, i Jja ce BpyIo MajIo mIix (1,4%) dau mommTukoM. Vsriena fja je mpasHo
CEMAHTIYKO I10/be IMPEITYIITEHO IP>KABY, Te [la Ta je IPETXOQHO KOPUCTIIA CPIICKA BIajja
KOja je e(hKacHO CKpeHy/Ia aXKiy Ha ofpeheHe mpodieme o kojuMa ce MaIo FOBOPUIIO
Y OIILITOj jaBHOCTY Ha OJIOTY O COLVIja/THOj MHKTIY3Mj! Y Pa3HUM 0OIacTUMA IPYIITBEHOT
xmBota. MehyTnm, oBaj yTuuaj je ynaypus y od1acty TypusMa, raCTpOHOMMje, MOJIE,
HOBYVX TEXHOJIOTHja, CTIOpPTa 1 3adaBe.

ITorrymapHu 8710roBM CBe BUIIIE IIOCTajy BPCTa niche ayaTKe YMji je Lyb OPraHM30Ba-
he 3ajeIHNUIIA TT0jeIMHAlla KOj)i pa3sMUIIbajy Ha UCTK HauuH. Kaja je ped o Haiem papy,
Ba)KHO je HAaI7TIACUTH JIa Cy aHANMM3MpaHe ITpaKce Ha §/I0TOBMMA 3HATHO JAPYLITBEHMje Off
IpPaKCH y CBUM TPaAMIIMOHATHIM MeIMjIMa, TIpU 4eMy ce Opoj yJeCHNUKa CTaTHO Memha
u nosehana saxBapyjyhu orBopenoctu dmorosa. CremeH apyumrBeHocTn nosehasa ce
3axBa/byjyhu d710roBuMa, a 3ajeHMIIA ITOCTaje KPUTIIKY CBECHIja 1 pasByjeHnja. Y 1CTO
BpeMe, HeMoryhe je 3aHeMapUT! YMEEHUIY Ja ce dPpOj KOPUCHYKA CPIICKUX OIOrepCKuX
cazipxaja (3a pas/uKy off IPeTXOIHO MOMEHYTOT OTPOMHOT dpoja MpeTI/IaTHUKA PYCKMX
dmorepku) Mepy feceTHaMa, CTOTMHAMA VI, MHOTO pebe, meceTnHaMa xmbaja — ca u3y-
3eTKOM MH(ITYeHCePKY Yuje Cy aKTMBHOCTM IIPETXOIHO OMeHyTe Kao npyumepu. Jmnax,
YKEHCKM O/I0TOBY, YK/bY4yjyhu u one xoju cy ycpencpehenn Ha nopopudse Teme, fienyjy
Ka0 IIePCIEKTUBAH COLMO/OMIKY IIPEAMET M3ydaBarba C aClleKTa IIPEHOIIEHha BPEeTHOCTH
CPIICKOT [PYIUTBA.
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3AK/BYYAK

CXOJ{HO TOMe, Y OBOM Pajiy CMO ce IIPU/PXKaBajIi K/byIHIX Hade/a peHOMEeHOIOTje.
OBa MeTozja IIOfjpa3yMeBa OKpeTarbe IpJMepuMa YICTOT UCKYCTBA U MCKYCTBa Oes Impefpa-
CYHa, ,,IPeKPUTHYUKe aHa/IN3e, a OJI0repCKy HapaTUBI ,XBaTajy" yIPaBO TaKBY IIEpLENL)Y
BPEeIHOCTH Y CBAKOJHEBHO]j CBECTY — HEKPUTUYKO] U HEM3/IOKEHOj HAMEPHO] pedieKcuju.

DeHOMEHOJIOIIKN MPUCTYI IPOYYaBathy KEHCKUX TNYHIX O/IOT0Ba O TIOPOAULIN
OTKPJBa HUXOBY CHENU(PUIHOCT Y CMUCITY HapaTHBHE MHTEHIMOHATHOCTI: HOK je y
OHJIajH 3ajefHNIIaMa NHTEHIMOHATHOCT 3ajeJHNYKA ¥ HAMETHYTa CII0/ba, Y IMIHIM
dnorosuma npumehyjeMo jeanHCTBEHY MHTEHIMOHATHOCT CAMMX Ay TOPKI, AUCKPETHOCT
IIXOBe IepIleNiyje HerocpenHe cTBapHocTu. Ha npumep, cBect dmorepku, ,,yxBaheHa“
y jesuky (y TekcTy), ycpesicpeheHa je Ha 3Hadera Koja PeTKO II0CTajy IPeAMeT IIPOKe
jaBHe AMCKyCHje jep OHa He IpefcTaB/bajy ropyhe ApylTBeHe mpodieMe, aam ce NIaK
LieHe: OfHOCH Ca [IeTeTOM 3aCHOBaHM Ha ITOBepemY (3ademexkeHn TpeHyIy UCKPEHOCTI),
MCKYCTBA, ,CMIUCA0 nopopuiie” (y MMYHUM ONOTOBMMA, TPEHYIIV HeKHOCTH, /bYOaBU U
CXBaTame MOPOANYHOr OJIar0CTama Kao JIENOTe YeCTO Ce OIICY]y U IIPUKa3Yjy ¥ FY>KIUM
wit KpahumM cHuMIMMa), cehatbe Ha ITpeTXOfHe reHeparje y Iopoanit (pOJUTebi, yc-
HOMeHe 13 IeTUIHCTBA, GM3UIKa CTMYHOCT Ca POJUTE/bMMA UTH. ). [IpUInKoM paHruparma
BPeJHOCTH IIpeMa KBaHTUTATUBHUM KpUTepUjyMuMa (y4ecTanoCcT akTyensaniuje), opa
3Haverba ce CTaB/bajy Ha reprdepujy; MehyTuM, yIpaBo oHa HpefCcTaB/bajy ClelupuaHOCT
JIMYHYX /IOTePCKUX HAapaTyBa.

BpenHOCHU crcTeM IIpeno3HaT y aHaIu3y OII0roBa Hifje CUCTEM eTUYKMX Veara;
OH He JCITyHaBa OYeKMBaba Y IIOMIeNY AMjarHo3e IPpaBor 3Ha4aja ¥ HEOITOXKHOCTI APY-
IITBEHUX IpodieMa. AHa/IN3a MHTEHIMOHATHOCTY O/I0T0Ba OTKpUBA He CaMo KakBa Ou
nopopuua iwpedano ga dyge (Hopma) Beh kaxea je 3auciiia y YMHy HETIOCPeTHOT MCKYCTBA
oppebenor nojepuHira. Crora CTPyKTypa aKCHOJIOLIKIX KOMIIOHEHTH d/I0ra He oTunde n3
TEOPUjCKIX BPeIHOCHNUX crcTeMa, Beh us conmorpadckux napamerapa dnorepku (yspacr,
odpasoBatbe, IPYILITBEHO MICKYCTBO), BIX0BA CBECT O MUCHjU KOjy MMajy Kao dnorepke,
IbIIXOBA eMOLIVIOHA/IHA CTakba, BIXOBA POLIeHa [IONY/TaPHOCTI HeKe TeMe, IbIIXOB CTelleH
ycpencpebenoctu Ha koMepuujanHe eekte SIOroBama 1 0cTam GakTopu.

JIyay dor Huje MoHoIOr. OH je YMH KOMYHUKALje yCMepeH Ka pyruMa, yBogehn
CBOjeBPCHY ,KOTIEKTMBHOCT MCKYCTaBa" y IMYHU HAPATUB, jep IIpefMeT U3jaBa IoCTaje
HpefMeT jaBHOT KOMEHTApUCaba — Koje Hifje YBEK J0OpOHaMepHO, /i yBeK yTide Ha ay-
TOPKY. JINYHO MCKYCTBO TIOjeAMHIIA OffjeKyje Y CTOTMHAMa APYIUX, CTBapajyhit 3ajeHIIKo
[OJbe pasyMeBatba JIN 13a3uBajyhy Moo TpeHe KOHTPaJMKTOPHOCTHL.

Crora je, ca (heHOMEHOIOLIKOT CTAHOBUIITA, IMYHI OJIOT YMH OMMCUBAba YMCTOT
UCcKycTBa y mpBoM /miy. OH je IUTMTaTHY JHEBHUK CBECTH ycMepeHe Ka (eHOMeHY I10-
ponuiie. Y CBETITy HaBeIeHOT, IMYHM QJIIOTOBY Ce CMaTPajy UeaTHUM GpeHOMEeHOMTOMKUM
HpefMeTOM: OHM CaKyIUbajy XKIB, CIIOHTAH M ayTeHTMYaH TOK MCKyCTaBa.

MebyTtum, komyHmKanujcku gpeHoMeH mnuHuxX dnorosa Hamehe dunrep jaBHOCTH
OBJIM CTPYKTypaMa ICKYCTBa, caMyuM TuM TpaHchopmuinyhu u npurarobhasajyhu ux sa
HpefiCTaB/batbe MIPOKO]j MyOINLIN.

YKYIHO IJIeflaHO, cafp>Kaj d/1oroBa moceyje CONCTBEHe NMPeo3HaT/bUBe KapaKTe-
puctuke y nopebhemy ca Menujckom arenzjom. Ha npumep, MejHCTpUM Menuju (HOBUHE,
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JaCOIIVCI), TeMaTCKe IPpyIle Ha pa3HUM MHTepHeT IIaTdopMama (dzen.ru utx.) 1 MecuH-
repuma (Telegram uta.) oduyHO AMCKYTYjy 0 ropyhum muramyma u nokpehy kputndse
TeMe 3a PaclpaBy, IOy T adopTyca, MOryhHOCTI M/IaAVX IOPOAUIIA /1a KyTle HEKPETHUHY
UTH. 3a Pa3nMKy Off HUX, TMIHY OIOTOBM jefjBa TOMUKY OBa PYyIITBeHa MuTama. OBo
M30CTaB/bakbe Ce, TpeMa HallleM MUIIBEEbY, MOYKe 08jaCHNUTI APYTadMjoM CBPXOM dimorep-
CKOT OKPY>KeHba 11 FbeTOBYIM jeIMHCTBEHNM MeXaHI3MMMa KOMYHMKaLje.

JIvaHu HapaTUBK SIOTEPKY 1OKa3yjy ofpehen Spoj kapakTepucTuka Koje geduHuiry
IbVIXOB CTUJL, CafIp>Kaj ¥ TOH KOMYHUKaI/je:

1. MICTaKHYTOCT TMYHE M OCMTad/beHe jaBHe 03 [iHe: TIOMITO je O70T MHANBYYaIaH,
jaBHA IIMTama Ce CMATPajy HeNPUKIaJHNM; OHa d1 duima cTpaHa unTaonuma. brorepka
IPUMApPHO TeXXN CaMOM3pakaBalby 1 Hajuenrhe ce Ap>ku Hofiajbe Off APYIITBEHNX IPodieMa;

2. opujeHTalMja IpeMa IO3UTYBHIM TeMaMa (IIOHeKa/l XyMOPUCTUYHIM, HApOYUTO
y Bupieo-popMaTuMa) U IIOKa3uBambe dIarocrama: OJlorepke 0OMYHO He CMATPajy Aa je
IbMIXOB Wb CTBapatbe MHTENIEKTYaTHOT CafipyKaja, HICY CIIpEMHE Jla PasroBapajy o jas-
HOj areHay HUTH Jja Ce YIYUITajy y IPOUIMpPEHN Ujaor (KapaKTepUCTUIHA je MPeBIacT
eMOL[VIOHAJTHOT CafipyKaja y OfTHOCY Ha apryMEHTATVBHI) I >KeJle [ja U30erHy HeraTUBHe
peaknuje untanana. Hanporus, dnorepke ce Tpype fa IIOKaXy FOTOBO UCK/BYYUBO CBOje
HOpOoAMYHO OnarocTame. Cagpskaj )KeHCKUX OJI0roBa 4ecTo 0dyxBaTa Ipude O ,MaIiuM
ycrmecuMa“ fierie 1 OIuce BbUXOBUX JHEBHUX aKTUBHOCTI;

3. IOBep/bUB TOH: IMYHI HAPATHB IIOfjpa3yMeBa CTBapambe crenyduyaHe atMocdepe 1
TOHA KOMYHMKaIlje ca YMTAOI[1IMa, IITO TTOCTaje K/bYY 3a IPMB/Iadethe I IMperbe IydnmKe.
Huwje cydajHo To mTo, MpnKoM odjalimaBara CBOjIX Pasjiora 3a MOKpeTame d/Iora, ay-
TOpKe Hajyelihie HaBOJIe OYEKUBaba IIOMYT: »,/e/betba COICTBEHNMX MICKYCTaBa 1 eMOoLuja’,
»Ho0ujarbe MOApIIKe Off YMTA/AIA", ,MOTUBIUCAbe YNTAIAlA" (HIIP. IMHIBUCTIYKE O3HAKE
jeIHOCTAaBHOCTH, ,,0e3 maTeTuKe",  (GOKyC Ha MO3UTUBHOCT, Tj. ,CAMO TOOPO PACIIONIOXKehe"
y ommcuMa KaHasa Kao IITO CY: »,jeJHOCTaBHa mopopuIa 13 Pemydnuke bamkopTocTaH.
[Mopopyyany XMBOT de3 IMaTeTUKe U IIpeTBapama. Vsrpaama. OdHaB/bame. Penterity 1 camo
1odpo pacrionoxerse', dror mopomie Bopricos ca 8.735 npeTiviatHuka, https://dzen.ru/alvina).

OBe KapaKTepUCTHUKe QIIOrePCKIX HapaTyBa YTUYY Ha HAYMH Ha KOjI Ce BPeTHOCTH
IpefiCTaB/bajy Ha APYHITBEHNM Mpe)KaMa I MeCHHIIepyMa:

— BPeJHOCTH OOMYHO HIUCY M3PUYUTO HaBefjeHe Y /Iory;

- BPeJHOCTH HUCY JleK/IapaTiBHe; OHe Cy IPNUCYTHe MMIUTMIIMTHO Yy OKBUPY &110-
repCKOT HapaTuBaj;

— BPEIIHOCTH Y KEHCKVM OJIOrOBMMa O IMOPOAMIIN IIPEBACXOLHO €y ycpencpehene
Ha TeMy JIele;

- CBaKa ApyLITBEHA Mpexka, MeCUHIIep MM HeKa Ipyra Bpcra mwiatdopMe Cire-
nuduyHa je no npedepupanom popmary odjasa, a Bpcra cafgpxaja yrude Ha ofgadup
aKCMOJIOUIKMX II0jMOBa (HIIp. TeKCTya/IHV Cafp>Kaj je 3HATHO IOTOHNI 32 IIPEHOIIeHhe
BPETHOCTH YOIIIITE, HAPOUYUTO OHUX TPAJULIMOHA/IHUX, jep MICAHYU BIJ, TOBOPA, Ca CBOjUM
KOHCTUTYTUBHUM KapaKTepUCTUKaMa, Tepa dorepe fja mpohy kpos dasy pedrnekcuje u ga
HAINIIY TEKCT KOjI, Y CBOjOj CTPYKTYPU, OOMIHO CafpKi 3HaKe MHTeNeKTyamHe odpae,
paLMoHaIM3anyje >KaHpa I pe3y/ITaTe mpocybusama).

Yuecranoct xojom dnorepu dupajy onpeheny temy 3a odjase (wiaHiu, yHOCK) 1
BIJIE0-CHMMIIM MOTY C€ CMaTPaTy IIOKa3aTe/beM IbUXOBUX BPEHOCHMX opujeHTanyja. Ha
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TOj OCHOBY CYy 3a TIOTpede OBOT pajia HalpaB/beHe PaHT-INUCTe BPEHOCTH 3a ofpehene
mpymTBeHe Mpexe y Pycuju u Cpomjm.

HapasHo, K/byuHe TeMe O7I0roBa CIIy’kKe Kao pelaTiBHM, a He aIllCOMyTHU aKCUOIIO-
IIKY ITOKA3aTesb, jep Ha U300p yTUUy pasnuauTu paKkTopy: KOMepIjaTHa MOTUBUCAHOCT,
JKeJba 3a HMIMpembeM OIlcera IIyOKe, HeMAeHTU(DIKOBabe IPeHeTUX BPeJHOCTH Ca OHUM
IpaBuM (CTeleH OJIorepcKe MICKPEHOCTY He MOXKe Ce IIOY3[aHO YTBPANUTH) UTH. YIIPKOC
OBIUM OTPaHNYEHIIMA, AHAIM3NPAbe YIeCTAIOCTI 1300pa TeMa 1 jajbe je MohaH anar 3a
HIOCPEIHY AMjarHo3y SIOrepCKIX BpeTHOCHUX OPUjeHTalNja, IITO MICTpaKUBadnMa Ipy>ka
JparoneHe IojjlaTKe 3a IPENOo3HaBal-e 3ajeIHNYKIX BPEJHOCHUX TPEHIOBA.
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Number of blogs by number of followers
/ bpoj 6norosa no 6pojy npatunauya
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Graph 1: Characteristics of the Sample of Russian-Language Female Blogs (n = 36) on
the Zen Platform by Number of Followers | Tpadukown 1: Kapaxitiepucitiuke y3opxa
aceHckux 610i06a Ha pyckom jesuky (n = 36) na unaitipopmu Zen tio Spojy tpaitiunaya
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Graph 2: Thematic Preferences of Russian-Speaking Female Bloggers

(Accounting for Differences in Follower Reach) on the Dzen Platform
/ TpaduxoHn 2: Temaiticke tipedeperyuje senckux énoiepku Koje iosope pycku

(ysumajyhu y 003up pasnuxe y 6pojy upaitiunaua) na unatigopmu Dzen
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Graph 3: Thematic contents of the most popular bloggers in Serbia®
/ Tpadukon 3: Temaiticku cagpacaj Hajiiotiynaprujux onoiepxu y Cpduju
over 1500

words

22%
= HA3AN up to 500 words

46%

@ BACK from 500 to

1500 words
32%

Graph 4: Average number of words and narrative length in
texts by Serbian bloggers® | I'padvikon 4: ITpoceuan §poj peuu u
gyHuHa Hapatuea y texciiosuma cpickux énoiepxu

®  Note: Other 19% / Ocrano 19%; Entertainment 16% / 3adaBa 16%; Fashion trends 13% / Mogau
TperaoBu 13%; Travel destinations 11% / Typucrtuuke gectunanuje 11%; Gastronomy 10% /
Tactponomuja 10%; Health 9% / 3npasibe 9%; Best shopping 8% / Hajdome xymnosune 8%; Astrology
6% / Actponoruja 6%; Family 8% / IToponumua 8%.

¢ Note: over 1.500 words 22% / Bue oz 1.500 peun 22%; up to 500 words 46% / mo 500 peun 46%;
from 500 to 1.500 words 32% / ox 500 o 1.500 peun 32%.
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